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Up  to  December  i,  1937,  3581  doctors  had  clipped  coupons 
and  6093  other  doctors  had  mailed  letters  and  postcards 
(total,  9674)  requesting  sets  of  abstract  cards  advertised  by 
the  American  Can  Company  in  medical  and  dental  pub¬ 
lications.  This  set  of  file  cards  was  compiled  from  published 
reports  of  scientific  nutritional  research  by  recognized  author¬ 
ities  studying  essential  food  requirements  an<I  the  nutritive 
contents  of  specific  canned  foods. 

Canco  is  winning  consumer  confidence  in  canned  foods 
through  such  key  people  as  doctors,  dentists  and  dieticians. 
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THIS  IS  THE  LOCK-SEAM  BODY-MAKER  FOR  THE  CAMEROH 


300 -PER  MIHUTE  LIKE  OF  CAH  MAKIHG  MACHIHERY 


la  Faulty  blank  is  quickly  removed  while  solder¬ 
ing  attachment  is  automatically  cleared. 

2a  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


3a  Automatic  solenoid-operated  brake  stops  ma¬ 
chine  in  1/10  second. 

4a  Water  cooled  external  solder  horn  for  litho¬ 
graphed,  enamel  lined  cans. 


OJhjeAt  oAje.  imlwiduai^  cUiMlAjed  in  the.  ^JcMcjwlnxj,  edUiani: 

4a  Soldering  Attachments  were  first  built  with  an  inside  horn.  The  cans  were  conveyed 
over  this  bar  through  the  side-seam  soldering,  wiping  and  cooling  operations. 

The  outside  horn,  on  which  the  can  slides  on  its  exterior,  was  then  produced  for  en¬ 
amel-lined  cans.  This  was  because  of  the  danger  of  scratching  the  inside  enamel. 

The  danger  of  hot  contact  between  the  horn  and  exterior  of  lithographed  cans  was  then 
also  avoided  by  passing  cold  water  through  the  horn. 

Thus,  the  outside,  water-cooled  horn  meets  the  needs  of  lithographed 

or  enamel-lined  cans. 


CAN  MACHINERY  CO. 

240  NORTH  ASHLAND  AVENUE 
CHICAGO,,  I  LLINOIS 
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NAME 


■  FIRM 


M  &  S  Hi-Speed  Filler 

Fills  any  liquid  or  semi-liquid  prod¬ 
uct.  Handles  more  difficult  con  fill¬ 
ing  jobs  than  any  other  machine. 
Continuous  and  automatic. 


Universal 


For  both  whole 
kernel  and 
cream  style 
corn.  Gives 
big  increase 
in  yield  and 
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STATE 


FOOD  MACHINERY  CORPORATION  A-300-1 

(Sprague-Sells  Division)  HOOPESTON/  ILL. 

Please  send  us  your  fuUy  illustrated  General  Catalog. 


■  ADDRESS.. 


■  CITY. 


Now,  thanks  to  the  Conner  and  modern  canning 
equipment,  the  Farmer  can  go  into  mass  produc¬ 
tion  —  and  grow  in  vast  quantities  the  products 
tor  which  his  land  and  climate  are  best  adapted. 
For  the  Conner  brings  his  plan'l  right  to  the  Farm¬ 
er,  equipped  to  handle  those  products  most  etli- 
ciently  and  economically.  Factory  efficiency  is 
brought  to  the  farm  —  and  the  Consumer  benefits 
as  greatly  as  the  Farmer,  for  his  grocery  bills  are 
cut  while  he  has  garden-fresh  vegetables  the 
year  round. 


Peerless  Rehusker  .  .  .  Peerless  Corn  Trimmer  .  .  . 
High  Pressure  Washer  .  .  .  Ear  Corn  Brusher 
.  .  .  Inspection  Conveyors  .  .  .  Ear  Corn  Blancher 
,  .  .  Model  5  Cutter  .  .  .  Knife  Grinders  .  .  .  Spiral 
Conveyors  .  .  .  Whole  Grain  Washers  .  .  .  Mixers 
.  .  .  Syrup  System  .  .  .  Resilker  .  .  .  Cooker-Fill 
ers  .  .  .  Elevators  .  .  .  Cob  Crusher  .  .  .  Corn 
Shaker  .  .  .  Etc.,  etc. 


CORPORATION 


(Sprague-SeJIs  Division) 

HOOPESTON,  ILLINOIS 


Q  Telephone  Hoopeston  123  ^ 

^^Ol/|PmENT  for 


OTHER  MACHINES  FOR  THE  CORN  CANNER 


74«[nnnER 


brings  the  factory  to 
the  farm 


Until  the  Canner  came  on  the  scene,  the 
Farmer  had  a  very  limited  market  for 
his  fresh  vegetables  and  fruit,  and  for 
a  very  brief  season.  His  loss  was  high, 
his  profits  low. 
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►  There  can  be  only  one  logical  answer  to 
this  age-old  question  —  both  are  important, 
because  fundamentally  they  are  one,  insepa¬ 
rable. 

In  many  ways  the  relationship  between 
canner  and  can  manufacturer  is  similar.  The 
future  and  welfare  of  both  are  bound  to¬ 
gether.  Both  strive  in  different  ways  toward 
the  same  goal,  that  of  producing  a  finer  pack. 

To  this  end.  Continental  has  devoted  its 
entire  resources.  In  its  big  main  research  lab¬ 
oratories,  and  in  the  activities  of  its  trained 
field  men  scattered  throughout  the  country. 
Continental  constantly  seeks  the  answer,  not 

^  CONTINENTAL 

t  . 

:  NEW  YORK  •  CHICAi 

L 


only  to  the  problems  of  the  day  but  those 
dealing  with  time  to  come. 

No  one  knows  for  a  certainty  what  the 
future  will  bring  forth,  but  unquestionably, 
newer  methods  of  canning  will  be  devised. 

A  wider  variety  of  products  will  be  processed. 
Better  cans,  more  efficient  machines,  will  be 
developed.  When  these  things  occur.  Con¬ 
tinental's  customers  will  be  first  to  reap  the 
benefits  they  offer. 

Those  who  would  insure  their  future  wel¬ 
fare  will  go  with  Continental,  safe  in  the 
knowledge  that  to  be  of  service  has  always 
been  our  creed  and  progress  our  aim. 

CAN  COMPANY  " 

O  '  SAN  F  SAN  Cl  SC  O'!.; 


NEW  YORK 
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THE  CANNING  TRADE 

Established  1878 

The  BUSINESS  and  MARKET  JOURNAL  of  the  CANNED  FOODS  INDUSTRY 


EDITORIALS 


CONVENTIONITIS — The  crowd  came  early,  the 
Convention  really  opening  on  Sunday  the  23rd — 
Board  of  Directors  meeting  so  large  that  no 
question  of  a  quorum  —  Monday  saw  the  greatest 
attendance  at  the  Big  Machinery  Show  on  record — 
Food  and  grocery  product  makers  of  every  descrip¬ 
tion  present — Brokers  in  abundance,  their  annual 
dinner  crowded  —  Old  Guard  Banquet,  and  Young 
Guard  Banquet,  present  to  the  full  roster,  with  not  a 
chance  for  any  in  the  long  waiting  lists  of  both — 175 
crowd  the  Canned  Foods  Exchange  special  train,  and 
other  specials  came  loaded  to  the  last  seat — Distribu¬ 
tion  of  attendants  among  many  hotels  relieved  the 
congestion — Old  Dame  Nature  provided  very  nice 
weather  instead  of  the  usual  blizzards — Optimism 
among  canners  runs  high,  and  dress  and  spending 
ability  (or  willingness)  show  no  evidence  of  recession — 
The  usual  early  “spreeing”  conspicuous  by  its  absence — 
Smarting  under  the  charge  that  the  greatest  business 
convention  attendance,  as  this  always  is,  shows  the 
smallest  number  present  at  the  sessions  where  invited 
guests,  of  the  big-gun  type,  are  scheduled  to  speak — 
Complete  confidence  that  there  are  not  too  many  canned 
foods,  of  any  kind,  on  hand  by  the  canners,  but  the 
reverse  argument  made  by  the  buyers — Descriptive 
Labeling  announced  by  the  officials  as  the  firmly 
adopted  policy  of  the  entire  industry,  and  distributors 
urged  to  go  and  do  likewise — Uniform  sizes  of  cans 
still  further  reduced  in  total  numbers  (now  down  to 
15),  but  Representative  Sauthoff’s  bill  not  officially 
endorsed  (except  by  Illinois  Canners  Association) 
though  unquestionably  gaining  favor  in  canners’ 
minds — Requests  to  have  Government  buy  surplus 
packs  endangers  resurrection  of  old  A.  A.  A.  Crop  and 
Market  Control  Agreements — Legislative  matters  re¬ 
viewed  at  length — An  intended  speaker,  the  Hon. 
Stanley  F.  Reed,  ascends  to  the  Supreme  Court  bench 
instead  of  to  the  speaker’s  stand  at  this  convention — 
Machinery  and  supply  men  smile  broadly  over  good 
business,  and  all  hands,  canners  as  well  as  supply  men, 
expect  a  big  year  in  1938. 

INNOVATIONS — Men  of  prominence  and  ability, 
whom  all  canners  ought  to  be  anxious  to  hear,  in  times 
like  these,  are  not  anxious  to  accept  invitations  to 
address  the  Convention,  because,  as  a  rule,  they  speak 


to  only  small  crowds,  although  it  is  known  that  the 
Convention  attendance  is  immense.  How  serious  this 
situation  is  may  be  gauged  when  you  know  that  Judge 
Covington,  counsel  for  the  National  Canners  Associa¬ 
tion,  and,  as  he  says,  compelled  therefore  to  speak  to 
meetings  often  and  therefore  not  in  the  present  con¬ 
sideration,  found  it  necessary  to  warn  the  Board  of 
Directors  meeting  that  the  industry  is  gaining  an  un¬ 
favorable  reputation  for  this  neglect. 

The  experience  of  31  years  by  the  National  Canners 
and  of  over  50  years  of  canners  associations  in  general, 
as  indeed  in  all  things  human,  indicates  beyond  doubt 
that  if  anything  is  ever  to  be  done,  it  must  be  done 
by  one  forceful  individual,  assisted  by  a  comparatively 
small  committee.  And  so  in  practice  these  small  bodies 
thresh  out  all  such  problems,  and  having  come  to  what 
they  deem  the  wise  decision,  they  adopt  it  as  a 
committee  and  later  present  it  to  the  entire  body  of 
the  membership  for  adoption.  There  is  nothing  even 
resembling  dictatorship  in  this;  it  merely  means  that 
some  forward  looking  individual  sees  where  an  im¬ 
provement  or  an  advantage  to  the  industry  is  possible, 
and  he  studies  the  matter  in  every  possible  detail,  and 
then  brings  it  to  the  attention  of  the  committee.  There 
the  idea  is  dissected,  added  to  or  pruned  down,  if  not 
entirely  eliminated.  If,  on  the  other  hand,  such  an 
idea  were  brought  before  the  entire  membership  and 
debated  there  would  be  no  end  to  the  discussion,  or  if 
shortened  for  the  sake  of  time,  possibly  passed  in  gross 
error.  It  is  the  sensible  way,  this  small  committee  way, 
but  there  is  complaint  that  the  work  is  all  done  in 
committees,  and  that  the  presentation  to  the  whole 
body  is  merely  perfunctory.  That  is  not  true  as  re¬ 
gards  meetings  of  canners,  for  no  one  has  ever  been 
refused  a  hearing,  whether  a  member  or  not,  if  his  re¬ 
marks  were  pertinent,  or  in  other  words,  if  he  talked 
to  the  subject  in  hand.  And  there  have  been  times 
when  such  discussions  went  on  to  great  ends ;  we  might 
refer  to  the  almost  two  weeks  convention  during  the 
consideration  of  the  A.  A.  A.  Marketing  Agreements. 
And  let  us  add,  to  no  decision. 

Possibly  it  is  a  compliment  to  the  committees  and 
the  good  work  they  do,  that  the  membership,  and  all 
others,  are  willing  to  take  their  disposal  as  final;  but 
it  is  more  likely  that  by  and  large  these  conventions 
are  vacation  time  for  canners,  particularly,  and  they 
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go  in  to  enjoy  that  vacation  to  the  limit.  Remember 
the  canners  are  busy  over  their  kettles  when  the  rest 
of  humanity  is  at  the  seashore  or  mountains — and  “all 
work  and  no  play  makes  Jack  a  dull  boy.”  Echo 
answers:  How  about  the  migrations  to  Florida  or  to 
the  hunting  regions  as  soon  as  “canning  time”  is  over? 

It  is  too  late  to  do  anything  about  it,  for  conventions 
are  about  all  over  for  this  season.  By  next  year,  how¬ 
ever,  it  may  be  possible  to  arrange  it  on  the  Soviet 
principle :  The  Board  of  Directors  and  Advisory 
Committee  might  assemble  as  does  the  U.  S.  Senate, 
with  newly  elected  President  Karl  Kuner  Meyer  as 
President  of  the  Senate,  in  the  Chair,  and  the  member¬ 
ship  and  others  seated  in  the  galleries,  from  where  they 
can  challenge  any  statement,  even  in  the  gutteral  tones 
that  Russia  uses,  and  have  instant  execution  of  their 
wishes.  Our  new  President  is  too  cultured  a  gentle¬ 
man  to  cast  in  the  role  of  Lenin  at  his  worst,  but  he 
might  be  persuaded  to  play  the  part,  in  gentleness, 
but  with  a  full  hearing  to  even  the  humblest,  and  that 
would  make  a  grand  party.  But  would  that  be  better  ? 
Just  imagine  the  demands  a  radical  could  make  and 
force  consideration  of !  The  way  the  country  is 
imperceptibly  drifting,  next  year  might  easily  see  this. 

THE  CONVENTION  REPORT— We  plan  to  give 
you  a  detailed  report  of  this  big  meeting  in  our  issue 
of  February  14th.  As  the  producers  and  the  distribu¬ 
tors,  with  the  brokers,  have  been  drawn  more  closely 
together  than  usual,  this  report  will  be  interesting  and 
important.  To  pick  out  some  of  the  salient  points  now 
would  but  rob  the  story  of  much  of  its  interest,  and 
moreover,  what  one  may  consider  important  another 
would  prefer  something  else. 

TAXES — ^Why  does  the  public  permit  its  politicians 
to  make  such  an  immense  number  of  taxes,  and  so  in¬ 
volved  and  complicated  that  more  time  and  expense  in 
bookkeeping  are  involved  than  the  money  each  pays  is 
worth?  We  have  succeeded  in  getting  our  suggested 
Final  Purchase  tax  before  the  Ways  and  Means  Com¬ 
mittee,  but  we  are  not  so  foolish  as  to  expect  favorable 
action.  Action  by  a  large  number  of  the  industry 
might  force  attention.  We  outlined  this  idea  in  our 
issue  of  December  6th,  and  we  suggest  a  study  of  it. 
It  must  be  true  that  one  way  and  another  we,  as  a 
nation,  have  an  amount  of  taxes  to  pay,  and  will  pay 
them;  and  it  must  be  equally  true  that  those  taxes 
represent  a  percentage  on  all  business  done.  As  now 
collected  these  taxes  pyramid,  in  the  case  of  the  retail 
consumer  buyer,  until  the  final  price  to  the  consumer 
is  so  high  as  to  slow  down,  and  even  to  stop  buying. 
If  that  total  of  taxes  could  be  collected  without  that 
interference  with  consumer  buying,  wouldn’t  it  be  an 
advantage?  And  if  in  addition  to  that  the  tax  basis 
could  be  broadened  so  as  to  include  everyone — instead 
of  the  comparatively  few  who  now  pay  nearly  all  the 
taxes,  wouldn’t  that  be  more  democratic  and  fair  ?  Here 
is  an  example: 

Let’s  say  that  total  taxes  of  every  kind,  state  and 
National,  amount  to  20  per  cent  of  our  annual  business 
of  every  kind ;  and  for  simplicity  let’s  take  20  per  cent 
as  a  normal  mark-up  to  cover  everything,  including 
profit.  Just  to  show  the  effect  of  pyramiding: 


With 

Without 

Taxes 

Taxes 

Grower’s  selling  price . 

...  10 

8 

10 

8 

Processor — Tax  20% . 

...  2 

0 

Profit,  20% . 

...  2.40 

1.60 

14.40 

9.60 

Wholesaler — Tax  20% . 

...  2.88 

0.00 

17.28 

9.60 

Profit,  20% . 

...  3.45 

1.92 

20.74 

11.52 

Retailer — Tax  20  % . 

...  4.15 

0.00 

24.89 

11.52 

Profit,  20% . 

...  4.98 

2.30 

29.87 

13.82 

Final  Purchase  Tax  20%... 

.  2.76 

Retail  price . 

.  16.58 

With  fair  profit  to  everyone. 

There  is  a  glaring  disparity  between  the  $9.03  col¬ 
lected  under  “with  taxes”,  and  the  $2.76  Final  Pur¬ 
chase  tax,  which  would  seem  to  leave  the  tax  collectors 
short  $6.27 ;  but  remember  we  said  on  “all  business”, 
which  means  that  when  investments  from  tax-free 
bonds,  for  instance,  are  made  they  pay  taxes,  and 
everything  else  sold  as  final  purchases.  If  our 
assumption  that  taxes  amount  to  20  per  cent  on  total 
final  purchases  is  correct  (and  if  it  is  not  any  figure 
that  is  correct  will  work  out  in  the  same  manner)  the 
total  amount  of  taxes  ultimately  collected  cannot  help 
but  be  the  same  as  they  are  today;  the  broadening  of 
the  tax  basis  takes  care  of  this  difference. 

• 

PUMPKIN  AND  SQUASH  PACK  FOR  1937 

(in  cases) 

January  18,  1938. 


2 

2%  3 

10  Misc. 

Total 

EAST 

New  York . 

Md.,  N.  J., 

.  5,463 

36,942  . 

14,309  . 

56,714 

Dela.,  Pa . 

402 

47,852  . 

MID-WEST 

73,167  . 

121,421 

Ohio  . 

35,297  3,000 

3,500  . 

41,797 

Indiana  . 

.  96,523 

492,759  5,491 

81,253  . 

676,026 

Illinois  . 

.  46,358 

77,058  4,153 

43,441  4,113 

175,123 

Wisconsin  . 

9,942 

28,029  . 

250  . 

38,221 

Iowa  . 

..  41,551 

38,940  . 

4,781  . 

85,272 

WEST 

Oregon  . 

..  16,592 

80,070  . 

28,512  . 

125,174 

Other  States . 

..  54,313 

86,117  1,913 

45,617  . 

187,960 

Total  United 

States  .  271,144  923,064  14,557  294,830  4,113  1,507,708 

The  1936  pack  of  Pumpkin  and  Squash  totaled 
1,767,847. 
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TEAMWORK  in  WORLD  TRADE 

hy  Alexander  V.  Dye 

Director  of  the  Bureau  of  Foreign  and  Domestic 
Commerce,  Department  of  Commerce, 

Washington,  D.  C. 


Teamwork  in  the  promotion  of  our  foreign  trade 
is  more  necessary  now  than  at  any  time  in  our 
history,  because  we  have  to  match  the  highly 
organized  teamwork  of  competing  nations  in  world 
trade.  Old  commercial  travellers  look  back  with 
nostalgic  memories  to  days  long  lost  and  dead,  when 
the  foreign  trader  fared  blithely  forth  serene  in  the 
happy  consciousness  that  if  the  quality  and  price  of 
his  goods  were  right,  if  the  customer’s  credit  were 
good,  and  if  he  himself  were  not  unduly  influenced  by 
foreign  wine,  women,  and  song,  he  would  “bring  home 
the  bacon”  with  a  jaunty  tread. 

Now,  all  that  is  changed.  Faced  with  import  restric¬ 
tions,  embargoes,  compensating  agreements,  quotas, 
exchange  controls,  and  all  the  other  devices  with  which 
he  must  contend,  and  feeling  himself  hampered  and 
hamstrung,  we  can  sympathize  with  his  temptation  to 
write  on  all  custom-house  walls  the  inscription : 

“If  Government  restrictions  were  only  sunken 
To  the  bottom  of  the  sea. 

What  a  glorious  thing  for  foreign  trade 
That  accomplishment  would  be.” 

But  the  wish  is  vain.  It  is  not  even  wise.  We  shall 
approach  this  problem  most  wisely  if  we  come  at  once 
to  the  conclusion  that  these  government  restrictions 
were  not  established  with  malevolence  toward  anyone ; 
that  they  profess  to  be  inspired  by  the  most  lofty  ideal¬ 
ism,  namely,  the  welfare  and  happiness  of  the  people 
within  the  confines  of  the  country  whose  commerce  is 
restricted.  It  may  be  an  idealism  gone  wrong.  We 
believe  it  is  when  carried  to  the  extreme  which  prevails 
in  the  world  today. 

The  only  way  we  can  deal  with  the  problem  is  to 
convince  the  Governments  of  the  world  that  the  welfare 
of  their  people  as  a  whole  will  be  promoted  if  they 
gradually  lower  these  barriers  to  world  trade;  and 
allow  them  to  convince  us  that  it  would  be  better  if 
we  lowered  some  of  our  own  barriers  as  a  quid  pro 
quo,  in  other  words,  the  Trade  Agreement  program. 
As  a  nation  we  are  already  committed  to  that  program, 
so  it  needs  no  further  comment. 

I  find  in  talking  to  some  business  men  that  they  feel 
this  is  a  temporary  stage  in  world  affairs ;  that  it  will 
soon  pass,  and  that  we  shall  come  back  to  the  pre-war 
state  of  the  world  when  commerce  had  few  govern¬ 
mental  restrictions.  To  me  that  seems  an  erroneous 
idea.  Erroneous  in  the  sense  that,  while  we  are  suc¬ 
ceeding  in  lowering  the  barriers  to  trade  by  inter¬ 
national  agreements,  we  shall  not  for  many  years — 


perhaps  never — get  away  from  the  idea  now  strongly 
entrenched  in  most  of  the  great  trading  nations  of  the 
world  today,  that  the  foreign  trade  of  the  nation  must 
be  conducted  with  a  view  to  the  welfare  of  the  people 
as  a  whole  and  hence  must  be  controlled  and  regulated 
by  a  central  authority. 

Let  us  look  briefly  at  the  history  of  the  development 
of  these  controls.  They  arose  during  the  World  War. 
That  war  was  the  first  really  modern  war,  in  that  it 
was  the  first  time  war  was  developed  to  the  point  where 
the  entire  physical,  mental,  and  spiritual  resources  of 
the  entire  nation  were  mobilized  against  another 
nation.  Heretofore  wars  were  fought  by  the  armed 
forces  of  each  nation;  now  they  are  fought  by  the 
economic  forces  of  the  nation  as  well.  Consequently 
the  control  of  the  economic  life  of  the  people  became  a 
well  established  procedure.  When  the  war  was  over, 
the  economic  control  in  some  nations  was  never  re¬ 
linquished.  The  idea  prospered  in  other  nations  and 
has  been  developed  until  today  the  actual  control  over 
the  foreign  trade  by  a  central  authority  is  growing 
instead  of  diminishing.  Some  of  the  countries  of 
Europe  have  complete  control  of  their  foreign  trade. 
Information  which  reaches  us  from  the  Orient  is  to 
the  effect  that  it  is  believed  most  of  the  controls  which 
have  been  established  over  commerce  and  industry  due 
to  the  conflict  between  China  and  Japan  will  become 
permanent. 

One  effect  of  this  closer  control  and  centralization 
of  authority  is  that  changes  in  the  conditions  govern¬ 
ing  our  foreign  trade  occur  with  greater  suddenness. 
In  the  old  days,  foreign  commerce  could  be  calculated 
at  a  rate  of  exchange  with  assurance  that  it  would 
move  only  by  fractions  of  a  point.  Today,  exchange 
rates  must  be  followed  daily,  if  not  hourly.  The  ex¬ 
porter  can  not  tell  how  many  tariff  changes  will  be 
made  in  the  next  twenty-four  hours,  or  how  high  duties 
will  be  raised.  Embargoes  are  often  placed  without 
advance  notice. 

The  control  first  established  by  most  nations  was  the 
control  of  immigration,  which  has  now  become  prac¬ 
tically  worldwide;  the  next  was  import  duties,  which 
now  are  almost  as  extensive.  When  in  addition  to 
these,  other  controls  were  established,  individual  enter¬ 
prise  found  a  way  to  export  capital  and  create  an  out¬ 
let  for  machinery  and  goods  by  establishing  branch 
factories  abroad.  This  movement  had  its  greatest 
growth  from  1925  to  1935,  but  now  seems  to  be  on 
the  decline. 
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THE  INDIANA  E-Z-ADJUST  PULPER 


A  simple  movement  of  the  Adjustins  Wheel  while  the  machine  is  ptoduc- 
ins  at  I'isI'  capacity  will  make  pomace  drier  or  wetter  as  desired— an  ad¬ 
justment  as  easy  and  as  effortless  as  moving  the  steering  wheel  of  your 
automobile  while  it  is  in  motion,  and  just  as  instantaneously  and  positively 
responsive.  The  E-Z*Adjust  Pulper  saves  raw  stock,  saves  production 
time — a  money-saver  and  a  profit-producer  in  any  plant. 


#  If  the  raw  stock  Indicates  the 
pomace  should  be  run  wetter, 
a  slisht  turn  of  the  Adjusting 
Wheel  gives  you  that  result.  If 
drier  pomace  is  desired,  a  slight 
turn  of  the  Adjusting  Wheel 
does  that.  The  E-Z-Adjust 
Pulper  may  be  adjusted  to  ex¬ 
treme  dry  or  to  extreme  wet, 
or  any  desired  point  between, 
instantly,  without  stopping  the 
machine  and  without  shutting 
down  the  production  line. 

In  addition  to  saving  time  and 
promoting  quality,  the  E-Z-Ad¬ 
just  has  tremendous  capacity. 

The  Indiana  E-Z-Adjust  Pulper  is 
only  one  of  several  new  and  improv¬ 
ed  production  units  in  the  bigger  and 
better  Langsenkamp  Line  of  Canning 
Equipment  for  1 938.  Ask  for  a  copy 
of  new  catalog  of  the  complete  line 
now  almost  ready  to  mail. 

F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Ind. 

**Efficiency  in  the  Canning  Plant** 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative:  A.  H.  VAYO,  Harlingen,  Texas.  CHISHOLM-RYDER  CO., 
Niagara  Falls,  N.  Y. 


The  Pulping  Unit  that 
Offers  the  Way  to  a  Con¬ 
sistently  High  Quality 
Product  and  at  the  same 
Time  Saves  Raw  Stock  and 
Prevents  Loss  of  Produc¬ 
tion  Time 


adfuMoMe 


vM 

IMM 

MNAillliAjlE 

Iw/afl 

WwilllilliliiH 

•  The  sturdy  construction  and  low  up¬ 
keep  cost  are  greatly  appreciated  by  users. 


Their  use  insures  more 
thorough  hulling,  a  better 
pack  and  a  larger  profit. 

The  reasons  for  these  Icurge  and 
important  savings  are  due  to 
many  exclusive  patented  features. 


FRANK  HAMACHEK  MACHINE  CO. 

M  iinuf  lit  t  urers  of  Vtners,  Viner  h  eeders.  Ensilage  Distributors  and  Chain  Ad  justers 

KEWAUNEE,  WISCONSIN 
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In  many  countries  where  branch  factories  have  been 
established,  more  and  more  difficulty  is  encountered  in 
introducing  technical  and  engineering  skill  and  man¬ 
agerial  ability.  When  branch  factories  were  first 
established  it  was  understood  that  no  manual  labor 
would  be  imported  and  that  local  manual  labor  would 
be  employed.  At  the  beginning  there  was  no  difficulty 
in  introducing  a  foreign  staff  to  operate  these  branch 
factories,  and  technical  and  engineering  personnel. 
Now,  restrictions  against  introducing  managerial  and 
technical  skill  extend  to  the  higher  ranks  and  come 
closer  and  closer  to  the  heads  of  the  organization.  In 
some  countries  restrictions  at  present  are  so  severe 
that  not  even  traveling  salesmen  can  enter  the  country 
until  they  have  made  a  cash  deposit  guaranteeing  that 
they  will  tend  strictly  to  their  business  while  they  are 
in  the  country,  and  then  get  out. 

Restrictions  are  also  becoming  more  prevalent  with 
regard  to  the  actual  introduction  of  capital  itself. 

Consequently,  if  we  make  allowance  for  certain  ex¬ 
ceptions,  it  is  practically  true  that  in  nearly  every 
country  of  the  world  the  foreigner  is  welcome  as  a  pay¬ 
ing  guest ;  otherwise,  not.  If  the  trend  of  these  restric¬ 
tions  is  maintained,  we  shall  soon  reach  the  point  where 
the  investment  of  private  capital  in  foreign  industrial 
enterprises  will  cease  and  the  interchange  of  commodi¬ 
ties  and  tourist  travel  will  be  the  principal  intercourse 
between  nations,  both  being  strictly  controlled  by 
Government. 

Under  these  circumstances  the  foreign  trader  can 
not  protect  himself  by  his  individual  efforts;  he  must 
rely  upon  governmental  action  to  protect  his  interests. 
The  Government,  however,  can  protect  the  interests  of 
its  traders  only  if  it  is  fully  informed  with  regard  to 
those  interests,  and  can  fully  perform  its  duty  only  if 
it  takes  cognizance  of  all  interests  affected  and  their 
relation  to  our  entire  economic  life.  Consequently 
there  is  necessary  the  constant  interplay  of  teamwork 
between  the  foreign  traders  of  the  world  and  their 
Governments.  I  have  used  the  word  “teamwork”  be¬ 
cause  to  my  mind  it  involves  not  regimentation,  nor 
merely  cooperation,  but  an  attitude  of  mind  and  heart 
which  is  sympathetic,  and  is  a  voluntary  association 
such  as  enables  a  perfect  team  to  rely  upon  each  other 
and  to  have  confidence  in  each  other  to  their  mutual 
advantage  so  that  a  common  goal  may  be  reached. 

In  contrast  to  the  greater  concentration  of  authority 
in  other  countries,  it  has  been  noticed  that  in  this 
country  recently  there  has  been  a  tendency  for  indi¬ 
vidual  States  and  individual  communities  to  protect 
their  local  commerce  as  against  other  parts  of  the 
United  States  and  against  foreign  countries,  with  an 
eye  single  to  the  welfare  of  that  community.  Some¬ 
times  these  activities  are  in  conflict  with  international 
agreements.  While  the  Constitution  declares  that  no 
State  may  levy  import  duties,  this  declaration  is  evaded 
by  the  use  of  inspection  fees,  excise  duties,  and  sani¬ 
tary  controls.  While  some  of  these  are  possibly  con¬ 
trary  to  law  and  can  be  controlled  through  legal 
channels,  nevertheless  the  best  remedy  is  through  an 
enlightened  public  opinion  and  voluntary  action  on  the 
part  of  those  States  and  communities. 

It  behooves  the  business  men  of  the  United  States, 
particularly  those  engaged  in  foreign  trade,  to  study 


and  frankly  discuss  such  situations  as  they  arise,  and 
endeavor  to  cooperate  in  reaching  a  solution  which 
shall  be  of  the  greatest  good  to  the  greatest  number. 

NOTE — A  revised  edition  of  Schedule  B,  the  Statistical  Classi¬ 
fication  of  Domestic  Commodities  Exported  from  the  United 
States,  became  effective  January  1,  1938. 

Customs  officers  have  been  instructed  not  to  accept  declarations 
which  are  not  filled  out  on  typewriter,  in  ink,  or  with  indelible 
pencil,  not  to  accept  declarations  unless  all  of  the  required  in¬ 
formation  is  shown  in  the  appropriate  spaces  provided,  not  to 
accept  declarations  which  are  obviously  in  error,  and  not  to 
accept  documents  when  the  commodity  details  are  not  in  accord 
with  the  revised  edition  of  Schedule  B,  effective  January  1,  1938. 

Copies  of  Schedule  B  should  be  secured  from  the  Superin¬ 
tendent  of  Documents,  Washington,  D.  C.,  or  from  any  of  the 
District  Offices  of  the  Department  of  Commerce.  30  cents. 

• 

CUSTOMER  SELECTION  . 

HANGING  trends  in  the  food  industry  attribut¬ 
able  to  the  enforcement  of  the  Robinson-Patman 
Act  promise  to  make  customer  selectivity  a  more 
important  factor  in  the  future,  said  Wm.  H.  Tyler, 
president  of  National- American  Wholesale  Grocers’ 
Association,  in  his  annual  report  to  the  association. 

“On  one  vital  point  of  the  utmost  interest  to  you  and 
to  your  retail  grocer  customers,”  Mr.  Taylor  told  the 
jobbers,  “there  can  be  no  disagreement.  Affirmatively 
and  very  clearly  the  law  permits  the  selection  of  cus¬ 
tomers  by  the  seller  and  sources  of  supply  by  the  buyer. 

“Inevitably,  sellers,  striving  for  the  lowest  market¬ 
ing  cost  and  equally  alert  buyers,  striving  for  a  com¬ 
petitive  purchase  price,  will  seek  methods  of  dealing 
with  each  other  that  will  avoid  all  possible  inter¬ 
mediaries,  particularly  as  between  first-hands  and 
wholesalers. 

“This  is  a  fact  that  wholesale  grocers  must  take  into 
consideration,  particularly  in  the  event  that  the  Trade 
Commission  is  completely  successful  in  several  of  the 
important  cases  now  pending.” 

CANNED  FOOD  LOSSES 

ONTINUED  attention  to  the  problem  of  adequate 
shipping  containers  for  canned  foods  was  urged 
by  Joseph  B.  Alexander,  chairman  of  the  con¬ 
tainers  committee  of  the  National- American  Wholesale 
Grocers’  Association,  in  his  annual  report  to  the 
jobbers’  organization  at  its  Chicago  meeting. 

After  detailing  the  progress  achieved  during  the  past 
year  in  launching  an  educational  campaign  designed 
to  reduce  loss  and  damage  to  canned  foods  and  labels 
during  shipment,  Mr.  Alexander  concluded: 

“We  earnestly  urge  you  that  upon  your  return  home 
you  recheck  your  box  specifications  before  placing  your 
purchase  order,  especially  if  you  are  ordering  a  large 
quantity.  It  is  suggested  that  a  sample  container  be 
submitted  to  you  before  signing  the  contract,  which  is 
to  be  checked  with  our  specifications.  If  the  container 
is  found  to  be  inferior,  you  should  insist  that  your 
merchandise  be  packed  in  proper  containers. 

“It  will  be  our  purpose  to  knit  further  together  that 
bond  of  cooperation  between  the  carriers  and  grocers 
so  that  together  we  will  find  the  solution  to  the  per¬ 
plexing  problem  of  reducing  losses.” 
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Branches  and  shipping  points: — Sacramento,  Calif.,  Rocky  Ford,  Colo.,  Milford,  Conn.,  Atlanta, 
Ga.,  Toledo,  Ohio,  Mercedes,  Texas,  Basin,  Wyo.,  Bellerose,  L.  1.  and  others. 


3u^ 


CORN  CANNING 


EQUIPMENT 


TffliiE  Westminster,  Jid. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


BUILT  RIGHT 


rThe  new  Husker  (below)  is  provided  to  do  the  pre¬ 
cision  job  of  automatically  debutting  and  husking  corn  at 
great  speed,  without  waste.  The  new  ^ie  Cutter  (left)  is 
designed  and  constructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 
nubbin gs  that  should  be  canned. 

Both  of  these  ball-bearing-equipped  ma- 
chines  are  built  and  guaranteed  by  one  of 
the  country’s  leading  machine  tool  manu- 
facturers,  Rockford  Drill- 
ing  Machine  Division  of 
Borg- Warner  Corporation  f 
at  Rockford,  Illinois.  ■ 


Write  for  descriptive  literature  covering  Corn 
Canning  Equipment  and  the  ^ic  Method  of  Can¬ 
ning  Whole-kernel  Corn. 
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With  Canned  Foods  Distributors 

By^'OBSERVEr 

Speeial  Correspondent  of  The  Canning  Trade 


CHAIN  DISCOUNTS 

DEVELOPMENT  which  promises  far-reaching 
repercussions  in  the  industry  is  the  interpreta¬ 
tion  which  the  Federal  Trade  Commission  is 
currently  placing  upon  the  quantity  discount  regula¬ 
tions  embodied  in  the  Robinson-Patman  Act.  The  Com¬ 
mission,  in  a  complaint  against  H.  C.  Brill  Co.,  Newark 
manufacturers  of  dessert  preparations,  alleged  viola¬ 
tion  of  the  Patman  law  through  the  granting  of  dis¬ 
criminatory  rebates  on  certain  purchases  made  by  cer¬ 
tain  chain  store  organizations,  among  them  Great 
Atlantic  &  Pacific  Tea  Co. 

The  Commission’s  complaint  indicates  that  in  the 
case  of  large-scale  contracts,  maximum  discounts  based 
upon  alleged  savings  in  the  cost  of  sale  and  delivery 
cannot  be  justified  under  the  Robinson-Patman  law 
where  shipments  are  made  in  scattered  lots  and  to  dis¬ 
tributing  warehouses  located  at  widely  separated 
points.  In  such  instances,  the  Commission  indicated, 
competitive  conditions  will  require  that  discounts  be 
based  upon  the  purchases  of  single  warehouses. 

Since  the  enactment  of  the  Robinson-Patman  Act  in 
June  of  1936,  food  products  manufacturers  have  been 
under  considerable  pressure  from  their  large-scale  dis¬ 
tributors  for  quantity  discount  arrangements.  Some  of 
the  larger  canners  have  experienced  similar  demands. 
In  many  instances,  such  discount  schedules  have  been 
granted,  under  the  impression  that  allowances  of  this 
nature  might  be  justified  under  the  terms  of  the  Robin¬ 
son-Patman  law. 

The  current  interpretative  position  of  the  Trade 
Commission,  however,  throws  such  transactions  into 
the  questionable  class.  By  holding  that  manufacturers 
must  justify  actual  savings  in  cost  of  sale  and/or 
delivery  and  that  such  savings  cannot  be  claimed  where 
merchandise  involved  is  shipped  in  small  lots  to  dif¬ 
ferent  distributing  points,  the  Commission  is  directly 
challenging  the  favorable  competitive  position,  from 
the  standpoint  of  buying,  held  by  the  corporate  chains, 
the  voluntary  group  organizations  and  some  of  the 
affiliated  retailer-owned  jobbing  houses.  The  legality 
of  such  quantity  discounts,  the  Commission  is  further¬ 
more  reported  to  believe,  is  further  questionable  where 
manufacturers  pay  commissions  to  their  brokers  on  all 
deliveries  made  into  their  markets,  including  shipments 
against  sales  made  direct  by  the  manufacturer,  as  is 
frequently  the  case  in  the  food  industry. 

This  interpretation  of  permissible  quantity  dis¬ 
counts,  if  maintained  by  the  Commission,  therefore, 
will  importantly  affect  the  buying  operations  of  chains. 
The  chief  beneficiaries  from  this  stand,  on  the  surface, 
should  be  the  canners  and  manufacturers,  who  are  thus 
relieved  from  embarrassing  demands  from  their  mass- 


distributor  customers,  and  the  larger  types  of  whole¬ 
sale  grocers,  who  are  in  position  to  legitimately  earn 
maximum  quantity  discounts  because  of  centralized 
warehousing  and  distributing  operations. 

FTC  BARS  BROKERAGE  TO  A.  &  P. 

HE  Great  Atlantic  and  Pacific  Tea  Company, 
□perating  14,800  retail  grocery  stores  in  thirty- 
eight  States,  was  ordered  January  26th,  by  the 
Federal  Trade  Commission  to  cease  forthwith  from 
accepting  special  discounts  on  purchases  equivalent  to 
fees  that  manufacturers  and  sellers  ordinarily  pay  to 
independent  brokers. 

This  order,  considered  of  outstanding  importance  in 
establishing  rules  for  competition  between  chain  stores 
and  independents,  was  the  first  major  one  issued  under 
the  Robinson-Patman  Act,  which  became  law  in  June, 
1936. 

The  A.  &  P.  Company  announced  through  Arthur  C. 
Brode,  counsel,  that  it  would  take  an  appeal  on  the 
order  to  the  United  States  Circuit  Court  of  Appeals. 

DESCRIPTIVE  LABELING 

ONSIDERABLE  impetus  for  the  industry’s 
descriptive  labeling  program  was  engendered 
during  the  progress  of  the  industry  conventions 
in  Chicago  during  the  week,  when  this  subject  featured 
a  joint  discussion  of  wholesalers  and  canners. 

The  case  for  descriptive  labeling  and  some  recom¬ 
mendations  for  effective  nomenclature,  was  outlined  by 
S.  A.  Ranzoni  of  S.  &  W.  Fine  Foods,  Inc.,  of  San 
Francisco,  one  of  the  jobbing  industry’s  best  known 
authorities  on  canned  foods  problems. 

“The  question  of  just  what  is  of  primary  importance 
to  the  consumer,”  Mr.  Ranzoni  said,  “doubtless  will 
always  remain  controversial,  but  we  definitely  know 
they  are  interested  in  certain  specific  data  which  should 
appear  on  all  labels,  and  so  expressed  as  to  be  clearly 
understood  by  all. 

“Since  the  printable  area  of  labels  varies  in  size,  we 
are  bound  by  physical  limitations.  It  becomes  neces¬ 
sary  to  categorically  list  all  data  in  order  of  importance 
to  the  end,  and  when  limited  space  precludes  the  in¬ 
clusion  of  all  information  the  least  important  will  be 
omitted.  After  giving  this  subject  careful  considera¬ 
tion  we  arrived  at  the  following  conclusions: 

Uniformity  in  Composition 

“However  disconcerting  it  may  be,  experience  has 
taught  us  that  many  consumers  do  not  read  labels 
beyond  their  front  panels.  To  encourage  and  facilitate 

(Contvntied  on  page  28) 
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'*It  has  everything  with  half  the  parts'* 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTBIBOTORS — A.  K.  Roblna  &  Company,  Inc.,  Baltlmora, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falla,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wia.;  Willard  Machinery  Company,  Los  Angelea, 
CalU.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DlSTRIBinOH— The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada.  _  ,  .  „  . 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A.. 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 


RADICALLY  NEW 


MOST  CONVENIENCES 
FEWEST  PARTS 


The  Hydro  Geared  Grader 

The  Rod  Split  and  Skin  Remover 
and  Washer 

The  New  Hex-Ro  Cleaner 

The  Taper  Tip 
Corn  Trimmer 

Machines  to  help  you  pack  better  quality 
and  at  the  same  time  save  you  money. 

The  Sinclair-Scott  Co. 

**The  Original  Grader  House** 

BALTIMORE,  MD. 


Economical 

Dependable 

Insurance 

Protection 

CAHNERS  EXCHANGE 

SUBSCRIBERS 

at 

WARNER  INTER -INSURANCE  BUREAU 

LANSING  B.  WARNER, 

Incorporated 

Chicago 

OVER  THIRTY  YEARS  OF 
SUCCESSFUL  SERVICE  TO 

THE  CANNING  INDUSTRY 

Specialized 

Demonstrated 

Service 

Ef\fic  ien  cy 
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THE  DISPLAY  THE  THING 


By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


Quite  often  a  canner  finds  himself  with  a  sum  that  even  if  they  are  not  fortunate  enough  to  win  a 
of  money  he  would  just  as  soon  spend  for  prize  they  will  benefit,  in  the  long  run,  from  the 
advertising  as  not,  but  for  the  life  of  him,  he  unusual  activity  they  have  set  up  about  these  products 
can’t  decide  how  to  spend  it  to  the  best  advantage,  and  in  their  stores.  Each  display  must  contain  a  price  card 
so  another  advertising  campaign  dies  abornin’!  and  feature  one  Baker’s  product  and  related  items. 

A  few  minutes  spent  in  reading  the  advertisements  This  idea  of  forcing  the  display  of  goods  used  in  con- 
in  January  Progressive  Grocer  will  provide  a  number  nection  with  the  product  making  the  focal  point  of  the 
of  ideas  that  may  well  be  adopted  by  the  canner  operat-  display  is  sound  and  will  make  friends  for  the  goods 
ing  on  a  limited  budget  for  advertising,  but  willing  to  offered  on  display.  You  will  especially  note  the  contest 
spend  some  money  in  the  creation  of  consumer  interest  will  continue  until  announcement  of  its  withdrawal, 
or  for  the  breaking  down  of  dealer  sales  resistance.  If  you  follow  the  same  plan,  save  the  last  of  your  three 
On  advertising  pages  four  and  five  we  read  about  ads  until  you  want  to  use  them  in  telling  your  readers 
Baker’s  Chocolate  and  Cocoa  monthly  display  contest  how  much  the  contest  has  meant  to  you  and  when  it 
for  grocers.  It’s  a  natural,  and  you  ought  to  develop  will  be  finally  ended. 

something  of  the  same  kind  if  you  are  at  all  inclined  Use  only  single  page  space  for  the  outline  of  your 
to  try  aggressively  for  dealers’  support.  For  the  benefit  contest  and  you  will  necessarily  be  limited  as  to  what 
of  those  who  do  not  have  the  copy  referred  to,  I  will  you  can  show  in  connection  with  how  displays  of  your 
comment  on  the  plan  with  full  credit  to  The  Progres-  product  can  best  be  made.  To  make  up  for  this  lack 
sive  Grocer.  of  detail,  enlarge  in  the  broadside  in  each  shipping  case 

Each  contest  covers  one  month,  one  hundred  and  on  the  finer  points  of  your  contest  and  you  will  do  very 
twenty-five  dollars  is  given  away :  first  prize  fifty  nicely  in  providing  your  dealers  with  enough  ideas  for 
dollars,  a  second  of  twenty-five,  and  ten  prizes  of  five  the  building  of  many  displays.  With  photos  of  these  in 
dollars  each.  The  manufacturer  also  gives  a  billfold  to  your  possession  you  will  have  plenty  of  splendid  sales 
each  entrant.  Entry  and  rules  blanks  are  included  in  and  advertising  material  with  which  to  build  sales 
each  case  of  the  manufacturer’s  product;  the  sugges-  constructively  another  season.  Your  retail  men  if  you 
tion  is  made  in  the  body  of  the  ad  that  all  grocers  have  them  will  do  a  lot  too,  toward  creating  interest 
entering  the  contest  tell,  if  possible,  by  what  amount  in  your  contest.  Altogether  you  will  find  that  for  an 
sales  of  the  advertised  products  have  been  increased  expense  of  probably  around  only  fifteen  hundred 
on  account  of  the  display.  dollars  at  the  most  you  will  have  stirred  dealer  interest 

The  advertiser  has  taken  two  full  pages  to  announce  in  a  great  many  outlets  and  that  their  enthusiasm  has 
the  contest,  but  this  is  not  actually  necessary,  one  in  turn  induced  many  new  customers  among  consumers 
would  do,  especially  if  the  advertisement  was  repeated  to  try  your  products. 

in  two  months,  and  sixty  days  after  the  second  appear-  Before  you  dismiss  this  suggestion  lightly,  remember 
ance.  Bulk  pages  in  Progressive  Grocer  cost  $360.00  that  the  retail  grocer  is  the  neck  of  the  distribution 
for  single  insertions,  a  saving  of  fifteen  dollars  per  ad  bottle,  that  until  your  goods  have  passed  from  his 
will  be  made  if  you  take  three  ads  in  the  twelve  months,  shelves  to  the  homes  of  consumers,  each  can  sold  is 
Here  then  in  an  expenditure  of  a  little  over  one  thou-  almost  as  much  of  a  liability  as  it  is  an  asset.  Secure 
sand  dollars  for  three  ads  and  the  prize  money  needed  his  interest,  and  that  of  his  clerks,  on  your  products 
for  the  carrying  on  of  say  six  contests.  A  total  of  and  you’ll  go  a  long  way  this  year  in  developing  the 
seventeen  hundred  dollars  or  a  little  more,  and  what-  volume  of  business  to  which  you  feel  you  are  entitled, 
ever  one  wants  to  spend  for  otherwise  publicizing  the  In  order  to  make  easy  the  work  of  those  who  make 
contest,  and  you  have  the  thread  of  countless  sales  displays  for  the  contest,  include  in  your  broadside  a 
presentations  on  which  you  may  elaborate  as  much  as  few  reproductions  of  displays  actually  made  in  grocery 
you  wish.  Follow  the  theory  that  each  sales  or  adver-  stores  near  your  office.  These  will  bear  the  stamp  of 
tising  campaign  is  just  as  good  as  you  think  it  is,  and  truth,  their  setup  will  make  easy  the  work  of  the 
you’ll  get  a  lot  more  than  you  think  out  of  the  expense  windowdresser  anxious  to  make  the  most  of  the  oppor- 
you  will  undergo.  tunity  offered  his  employer  for  the  making  of  a  little 

If  you  take  on  the  plan,  read  carefully  the  ads  I  have  extra  money  week  by  week, 
mentioned.  You  will  note  a  dealer  may  enter  by  making  On  page  six  of  The  Progressive  Grocer  we  find  the 
a  display  of  only  one  case  of  cocoa  or  chocolate  or  more  ad  of  a  pickle  packer  with  plenty  of  dealer’s  help 
as  he  wishes.  You  will  also  learn  dealers  are  shown  material  for  the  retail  grocer,  and  no  sales  or  window 
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display  contest.  If  you  too,  make  a  practice  of  supply¬ 
ing  your  representatives  with  plenty  of  display  stuff, 
have  no  regrets  over  not  being  able  to  do  as  effective 
advertising  as  is  done  by  the  manufacturer  first  men¬ 
tioned.  Advertise  the  material  you  have  available  and 
show  how  it  may  be  used  effectively.  While  this  is 
being  done,  you  will  prepare  the  broadside  or  card  or 
both  that  will  be  supplied  your  men  or  sent  to  dealers 
direct,  in  your  shipping  cases,  illustrating  exactly  how 
your  cases  can  be  cut  to  make  fine  broken  down 
displays,  with  starter  gaps  of  course.  On  page  134  of 
January  Progressive  Grocer  you  will  find  an  advertise¬ 
ment  of  tea  in  which  is  illustrated  a  display  put  up  by 
a  retail  distributor  operating  a  giant  super  market  and 
another  coming  from  the  store  of  a  small  dealer. 
Grocers  large  and  small  can  make  displays  of  your 
products.  Such  displays  are  effective  selling  aids.  Cash 
in  on  these  facts  and  supply  your  dealers  with 
advertising  material  helpful  to  them  while  they  are 
disposing  of  your  goods. 

It  may  be  you  will  refuse  to  consider  at  all  advertis¬ 
ing  in  the  trade  paper  I  have  mentioned.  That’s  all 
right,  you  will  be  able  to  do  a  pretty  good  job  of  mer¬ 
chandising  your  pack  if  you  will  promote  the  idea  of  a 
monthly  window  display  contest  for  retail  grocers,  and 
see  to  it  that  a  broadside  covering  details  of  the  contest 
is  packed  in  each  case  of  your  goods  as  it  leaves  your 
factory  floor.  As  your  sales  and  profits  increase,  be¬ 
cause  of  your  advertising  efforts,  you  can  and  will 
spend  more;  but  if  you  must  do  so,  you  must  creep 
before  you  walk  into  any  large  advertising  expendi¬ 
tures  in  the  food  field  at  present. 

On  page  141,  of  The  Progressive  Grocer  we  have 
been  reading,  you  can  see  how  another  manufacturer 
has  built  and  is  still  building  business  around  an 
elaborate  window  or  counter  display,  the  center  of 
which  is  a  figure  attention-compelling  at  all  times,  and 
a  swell  present  for  some  little  youngster  when  it’s 
display  usefulness  has  passed.  Adopt  such  a  display 
and  word  of  mouth  of  advertising  by  dealers  and  sales¬ 
men  will  win  a  place  for  your  goods  and  display. 

If  your  product  is  adaptable  to  selling  from  a 
counter  dump  display  box,  secure  a  stock  of  these, 
prepare  your  broadside  and/or  advertisement  for  The 
Progressive  Grocer  and  start  building  business  as 
Woodbury  does  on  page  100,  or  as  Clapp  has  done  while 
selling  the  new  chopped  foods  for  older  children.  See 
page  116. 

If  four  or  more  items  in  your  line  are  all  good  sellers, 
make  displays  of  them  in  the  mass;  reproduce  these 
displays  in  your  case  broadsides,  and  show  dealers  how 
others  are  successfully  merchandising  your  leaders 
daily.  See  page  91,  Lever  Brother’s  advertisement. 
Example  is  the  best  teacher,  induce  retail  dealers  to 
make  selling  displays  as  others  have  done  before  them 
and  your  goods  will  move  more  rapidly  to  the  house¬ 
wives  you  wish  to  reach. 

Subsidize  your  retail  customers  at  the  rate  of  fifty 
cents  per  window  display  in  connection  with  orders 
for  three  or  more  cases  but  get  displays  wherever  pos¬ 
sible  especially  if  you  are  doing  but  little  advertising  in 
any  other  manner.  The  display  is  the  thing! 


NO  KRAUT  FILLER 
LIKE  THOSE  FROM 
CAREFUL  OLD 
CEDARBURG 

Jj^^ASTER-BlJILT  Canning  Machinery 
grew  up  in  the  heart  of  a  canning 
country — in  careful  Old  Cedarhurg,  where 
quality  craftsmanship  is  still  the  first  con¬ 
sideration.  The  Hansen  Kraut  Filler  (for 
any  product  of  a  fibrous  nature)  insures 
a  better  vacuum — saves  7  to  10%  of  the 
Kraut — conserves  higher  acidity —helps 
prevent  hydrogen  swells — and  has  many 
most  desirable  features  combined  in  no 
other  filler.  Write  for  Catalog  describing 
the  complete  Master-Built  Line.  Rely 
on  machinery  that's  made  right  in  a  can¬ 
ning  country. 

HANSEN  CANNING 
MACHINERY  CORP. 

Cedarburg,  Wis.,  U.  S.A. 


California  Representative : 
KING  SALES  &  ENGINEER.  CO. 
206-210  First  St.,  San  Francisco.  Cal. 


.  Intermountain  Representative: 

JAMES  Q.  LEAVITT  COMPANY 
905  1st  Secur.  Bk.  Bldar.,  Ogden,  Utah 
1955  1st  Avenae  S.,  Seattle,  Wash. 


Seaboard  Representative: 

WM.  T.  HOWETH,  Lewes.  Delaware 
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GRAMS  of  INTEREST 


THE  RECENTLY  ORGANIZED  Canners  Industry  Board, 
with  Harrison  S.  Robinson  as  chairman  and  managing 
director,  has  opened  offices  at  210  Sansome  Street,  San 
Francisco,  California,  where  an  entire  floor  has  been 
taken  over.  An  office  staff  is  being  rapidly  assembled. 

• 

THE  DEATH  OF  Daniel  S.  Duncan,  President  of  the 
Cleveland  Kraut  &  Pickle  Company,  Cleveland,  Ohio, 
occured  at  his  home  on  January  17th.  He  had  been 
confined  to  his  home  for  the  past  two  years. 

• 

C.  E.  BATES  of  C.  E.  Bates  Company,  Blanchester, 
Ohio,  together  with  his  wife,  are  leaving  February  1st 
for  a  cruise  to  the  West  Indies  and  South  America,  and 
will  be  gone  until  April  1st. 

• 

ASSOCIATED  FARMERS  OF  CALIFORNIA,  INC.,  through 
Fred  Godcell,  executive  secretary,  cite  Government 
figures  to  the  effect  that  the  average  farm  wage  in 
California  is  $3.00  per  day,  without  board,  nearly  twice 
the  national  average  of  $1.61.  “California  farmers 
compete  in  the  Nation’s  markets  with  the  farmers  in  all 
other  sections  of  the  country,”  he  says,  “and  it  is 
economically  impossible  for  them  to  continue  to  raise 
wages  while  their  competitors  pay  approximately  half 
what  is  being  paid  here.  We  invite  labor  agitators  now 
busy  in  California  to  transfer  their  activities  to  those 
states  where  the  lowest  wage  prevails,  for  if  they  can 
induce  our  competitors  to  pay  more  and  thus  better  the 
economic  situation,  then  our  farmers  will  be  glad  to 
raise  wages  in  this  state.” 

• 

APTE  BROTHERS  CANNING  COMPANY,  Palmetto, 
Florida,  has  opened  its  plant  in  the  Howze  Building 
for  the  canning  of  tomatoes  and  other  vegetables. 

• 

A  TENTATIVE  DATE  for  the  annual  convention  of  the 
Canners  League  of  California  at  Del  Monte  has  been 
set  at  March  3rd,  4th  and  5th.  A  formal  announcement 
will  be  made  as  soon  as  a  definite  decision  is  reached. 

• 

BROCTON  PRESERVING  COMPANY,  INC.,  Brocton,  New 
York,  has  installed  some  new  machinery  for  ketchup 
and  beans  at  both  their  Brocton  and  Fredonia  plants. 
They  say  business  is  expanding  and  business  is  looking 
better  for  them. 

• 

PLANS  ARE  BEING  MADE  made  for  the  erection  of  a 
cannery  at  Escalon,  California,  in  a  district  given  over 
to  fruit  and  vegetable  growing.  The  project  is  being 
promoted  by  M.  Caruleusa,  N.  B.  Colombo,  Samuel 
Muratore,  Leroy  Delcamo  and  Samuel  Barrile. 

• 

j.  LEROY  FARMER,  of  the  J.  LeRoy  Farmer  Canning 
Company,  Cedar  Rapids,  Iowa,  sailed  from  Los  Angeles 
for  Honolulu  on  January  22nd,  to  be  gone  until  late 
in  February. 


E.  N.  RICHMOND  of  the  Richmond-Chase  Company, 
San  Jose,  California,  has  been  re-elected  a  Vice-Presi¬ 
dent  of  the  California  State  Automobile  Association. 

• 

E.  PRITCHARD,  INC.,  Bridgeton,  New  Jersey,  have 
made  the  following  changes  in  their  officers:  Charles 
A.  Peacock  formerly  Vice-President,  Chairman  of  the 
Board ;  Percy  S.  A.  Richardson,  formerly  General 
Manager  and  Treasurer,  Vice-President  in  Charge  of 
sales;  Norman  W.  Stewart  remains  as  President  but 
assumes  further  duties  as  General  Manager. 

• 

w.  N.  CLARK  COMPANY,  Rochester,  New  York, 
announces  that  F.  L.  Shannon  has  been  appointed 
Sales  Manager.  Mr.  Shannon  had  long  been  associated 
with  the  company  as  Vice-President  in  charge  of  pro¬ 
duction. 

• 

J.  WARREN  MC  KIBBEN,  with  the  sales  staff  of  the 
California  Packing  Corporation,  San  Francisco,  Calif., 
takes  a  keen  interest  in  civic  duties  and  is  chairman  of 
the  Berkeley  Chapter,  American  Red  Cross,  First  Aid 
Committee.  He  holds  that  first  aid  training  should  be 
as  much  a  part  of  the  education  of  the  average  adult 
as  his  knowledge  of  simple  hygiene  or  of  traffic  regula¬ 
tions,  and  is  working  to  interest  more  men  and  women 
in  taking  courses  in  first  aid  training. 

• 

RUSH  CANNING  COMPANY  of  Washbum,  Missouri, 
will  operate  a  tomato  canning  plant  at  Lonoke, 
Arkansas,  this  season. 

THE  PURE  FOOD  CORPORATION,  Los  Angeles,  Cali¬ 
fornia,  is  marketing  a  new  line  of  fruit  butters  packed 
in  both  glass  and  cans,  the  list  including  loganberry, 
apricot,  lemon,  strawberry,  pineapple,  fig  and  prune 
butters. 

• 

MOUNT  AIRY  CANNING  COMPANY,  INC.,  will  double 
their  Fancy  Gap,  Virginia,  storage  facilities  to  take 
care  of  the  demands  for  Carolina  Beauty  Chopped 
Kraut. 

• 

A  CANNING  FACTORY,  evaporating  plant  and  cold 
storage  plant  in  the  name  of  the  new  Haven  Orchards, 
Inc.,  at  Mason,  West  Virginia,  has  been  incorporated 
by  Norman  0.  Wein,  Adam  Wein  and  W.  C.  Stone, 
with  an  authorized  capital  stock  of  $25,000. 

• 

ATHERTON  RICHARDS,  President  of  the  Hawaiian 
Pineapple  Company,  Ltd.,  Honolulu,  T.  H.,  and  Mrs. 
Helen  Hughes  Dulany,  of  Chicago,  noted  as  an  indus¬ 
trial  stylist,  were  married  January  22nd  at  Pasadena, 
California.  Mr.  Richards  became  Vice-President  of 
the  pineapple  packing  concern  in  1932  and  later  became 
President.  Before  then  he  was  with  Castle  &  Cooke 
as  Treasurer. 
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SELECTED  TO 

MEET  THE  CANNERS'  NEEDS 

Among  the  numerous,  intensively  bred  Landreth  seeds  are 
a  number  of  outstanding  strains  that  have  been  developed 
specially  to  meet  the  exacting  requirements  of  the  canner. 
And  these  seeds  include  not  only  the  well-known  varieties 
of  garden  vegetables,  but  also  exclusive  Landreth  strains 
now  being  extensively  used  by  the  country's  foremost 
canners. 

Landreths'  seeds  are  noted  for  their  vigorous  growth,  their 
high  vitality  and  their  trueneSS  to  type. 


TOMATO  SEED 

Crown  Picked  Certified,  Certified  and  uncerti¬ 
fied  Tomato  Seed  of  all  varieties  used  by 
canners. 

Certified  by  the  Pennsylvania  Department  of 
Agriculture  for  trueness  to  type,  vigor  of 
plants,  freedom  from  disease  and  high  ger¬ 
mination. 


WRITE  AT  ONCE 

for  our  list  of  canners'  varieties  of  all  seeds, 
our  bulletin  on  Certified  Tomato  Seed,  and 
prices  on  your  seed  requirements  for  spot 
or  future  delivery.  D.  Landreth  Seed  Co., 
Bristol,  Penna. 


“For  66  Years*’ 


HAMILTON 

MEANS  DEPENDABILITY 

HAMILTON  STEAM  JACKET  KETTLE 


Stationary  and  tiltins  type,  for  40,  90 
and  125  tbs.  working  pressure;  5  to 
500  gallon  capacity.  Made  in 

COPPER 
ALUMINUM 
STAINLESS  STEEL 
MONEL  METAL 
PURE  NICKEL 

Furnished  with  or  without  single  or 
double  acting  scraper  agitators;  belt  or 
direct  motor  drive. 

HAMILTON 
COOKING  COILS 

for  pulp,  sauces,  etc.,  made  of  copper, 
stainless  steel  or  pure  nickel,  for  500 
and  1000  gal.  tanks,  all  complete, 
ready  to  install  in  tank. 

Write  for  price  and  circular  stating 
metal,  size  and  item  interested  in. 


^  Manufadurers  of  dependable  Kettles 
W  and  Coils  for  the  Canners  since  1871 

HAMILTON 

COPPER  &  BRASS  WORKS 

1767  Dixie  Highway  HsmiltOlli  Ohio 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  — FACTORIES 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FOR  SALE — Two  canning  factories  located  at  Quinton,  N.  J. 
For  full  particulars  address:  Fogg  &  Hires  Co.,  Salem,  N.  J. 


HELP  WANTED 


SEWAGE  OR  DISPOSAL  PLANTS — State  laws  require 
proper  disposal  of  sewage,  such  as  tomato  skins,  pea,  corn  and 
other  wastage.  We  have  what  you  want — write  us.  A.  K. 
Robins  &  Co.,  Inc.,  Baltimore,  Md.  Manufacturers  of  Canning 
Machinery. 


WANTED — Superintendent  by  large  Eastern  Canner  of 
tomato  products,  jellies,  etc.  Must  be  experienced  and  able  to 
take  charge  of  plant.  Reply  stating  age,  experience,  etc. 
Address  Box  B-2251  c/o  The  Canning  Trade. 


FOR  SALE — At  sacrifice  for  quick  removal,  1  Roberts  54" 
Water  Filter;  1  150-h.  p.  Boiler  (brick  in  type);  Woven  Wire 
and  LaPorte  Matting,  all  widths;  Conveyor  Chain  with  attach¬ 
ments;  No.  67,  No.  75,  No.  77  and  No.  1100  class  Malleable  Iron 
Roller.  Wm.  T.  Howeth,  Lewes,  Del. 


FOR  SALE — 3  Boilers,  high  pressure,  vertical,  115  pounds 
steam  pressure,  complete  with  all  equipment  and  stack,  50  and 
70  H.  P.  In  use  with  state  boilers  and  inspector’s  certificate. 
Carroll  County  Essential  Oil  Co.,  Woodbine  Md.  Sykesville 
3F12. 


FOR  SALE — Apple  Sauce  Canning  Equipment,  Paring 
Machines,  Cookers,  Washers,  Fillers,  various  Conveying  equip¬ 
ment,  etc.  In  good  condition.  The  Quaker  Maid  Co.,  Inc., 
Brockport,  N.  Y. 

FOR  SALE — Reconditioned  Machinery.  1  18-ft.  Sprague 
Blancher,  1  Sprague  Cooling  Tank,  2  Chisholm  Scott  Viners, 
2  Berlin  Rod  Washers,  2  Berlin  Retorts,  3  Water  Tight  Hopper 
Trucks.  Canning  Machinery  Co.,  Berlin,  Wis. 


WANTED — Competent  man  fully  versed  processing  Baked 
Beans,  Pork  and  Beans,  Red  Kidney,  Dry  Lima,  Hominy,  Brown 
Broad,  etc.  Give  full  particulars  experience  and  training. 
Address  Box  B-2260  c/o  The  Canning  Trade. 


WANTED — Food  Chemist  for  year-round  position  with  large 
Eastern  canner.  State  experience  and  salary  expected.  Address 
Box-B  2250  c/o  The  Canning  Trade. 


WANTED — Experienced  Mushroom  Grower,  for  Western 
New  York  Plant.  Excellent  opportunity  for  right  man.  Part 
interest  available.  Address  Box  A-2275  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


FOR  SALE — Equipment  for  Condensate  Return  System  to 
Boilers.  1  Crane  Dump  Trap  No.  95C,  2"  inlet  and  discharge, 
A-No.  1  condition,  used  three  seasons;  1  Crane  Dump  Trap  No. 
95D,  2"  inlet  and  discharge,  used  only  two  seasons,  A-No.  1 
condition;  1  Morehead  Dump  Trap  No.  28123-6,  3"  inlet  and 
discharge,  used  three  seasons,  A-No.  1  condition;  1  Morehead 
Dump  Trap  No.  20769,  2"  inlet  and  discharge,  good  working 
order;  1  Morehead  Dump  Trap  number  unknown,  same  model 
as  aforementioned  trap,  2"  inlet  and  discharge,  good  working 
order;  1  Sterling  Dump  Trap  No.  539,  1"  inlet  and  discharge, 
good  working  order.  Edgar  F.  Hurff  Co.,  Swedesboro,  N.  J. 


FOR  SALE — New  and  used  boilers,  heaters,  pumps,  engines, 
air  compressors,  valves,  traps,  etc.  We  carry  general  line  of 
power  plant  equipment.  Let  us  know  your  needs.  Boiler 
Engineering  &  Supply  Co.,  Phoenixville,  Pa.  Phone  2524. 


POSITION  WANTED — By  man  thoroughly  experienced  in 
brokers-wholesale  and  direct  retail  sales  contacts,  all  canned 
foods,  highest  references.  Location  immaterial.  Salary  or  com¬ 
mission  and  drawing  account.  Address  Box  B-2258  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Manager.  16  years  operating 
group  plants.  Now  connected  with  one  of  largest  plants  in 
South.  Reference  from  present  and  former  employers.  Desire 
location  in  the  West.  Address  Box  B-2274  c/o  The  Canning 
Trade. 


POSITION  WANTED — As  Superintendent  by  man  with  ex¬ 
tensive  experience.  Good  references.  Address  Box  B-2266 
c/o  The  Canning  Trade. 


FOR  SALE— 5  Tuc  Huskers,  good  condition;  2  Berlin  Double  POSITION  WANTED— By  competent  man  capable  of  organiz- 
Batch  Mixers;  2  Berlin  Blending  Tanks,  used  one  season.  For  jjjg  operating  a  canning  factory,  practical  experience  with 
sale  at  a  bargain.  Roxanna  Canning  Co.,  Inc.,  Waynesville,  factory  operations  from  contracting  to  finished  products.  Ad- 

dress  Box  B-2271  c/o  The  Canning  Trade. 


WANTED  — MACHINERY 


WANTED — Four  8  or  10-track  Morgan  Nailing  Machines; 
two  Doig  Box  Strapping  Machines.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


POSITION  WANTED — As  Superintendent  of  canning  plant 
by  man  of  38  with  16  years’  experience.  Can  build,  equip  and 
pack.  Familiar  with  peas,  stringless  beans,  sugar  corn,  lima 
beans,  tomatoes  and  spinach.  Understand  field  work  thoroughly. 
Best  references.  Address  Box  B-2272  c/o  The  Canning  Trade. 
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Install  Proces^g  Retorts  that  distribute 
steam  properly  and  economically.  Some  oi 
our  Retorts  hove  been  operating  satislactorily 
for  over  25  years.  All  electric  welded.  Smooth 
inside  -  no  rivets.  Write  Berlin  Chapman  Co.. 
Berlin,  Wis. 

BERLIN  CHAPIMAN 


A  COMPUTf  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT 


A 


SAFE  INSECTICIDES 

£ox 

Controlling  Crop  Pests 


AQICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


ROBSON  GOLDEN  CROSS  BANTAM  CORN 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contribidions  Welcome 


ASTIGMATISM 

She  was  frightfully  near-sighted  and  couldn’t  recog¬ 
nize  things  more  than  a  yard  away.  Her  lover  didn’t 
know  of  it  yet  and  she  was  going  to  make  sure  he  didn’t 
find  out.  Before  he  called  this  evening,  she  placed  a  pin 
in  a  tree  about  fifty  feet  from  a  bench  where  she  was 
certain  they  would  sit. 

Sure  enough,  they  strolled  for  some  time  in  the 
garden  and  then  he  suggested  sitting  on  the  bench. 

“Oh,  look  at  the  pin  in  that  tree  over  there!”  she 
exclaimed. 

“Don’t  be  foolish!  You  couldn’t  possibly  see  a  pin  in 
that  tree  over  there.  Why,  it’s  over  fifty  feet  away.” 

“You  come  with  me  and  I’ll  prove  there’s  a  pin  in 
that  tree.” 

She  grabbed  him  by  the  hand  and  they  started  for 
the  tree. 

On  the  way,  she  stumbled  over  a  cow. 


Thsra  it  a  difference  in  our  fiolden  Croit  Bantam  Corn.  We  have  bred 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOIM  PANY 


I NC OR PO rated 

DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  VIRGINIA 


EASILY  SETTLED 

First  Imbiber:  I  found  (hie)  a  half  dollar. 

Second  Inebriate :  Itsh  mine,  itsh  got  my  name  on  it. 

“Whatsh  your  name  ?” 

“E.  Pluribus  Unum.” 

“Yeah,  itsh  yoursh.” 

“Can  you  crawl  on  your  hands  and  knees  ?” 

“Sure  I  can.” 

“Well  don’t.  It’s  babyish.” 

AN  APPLE  A  DAY 

A  young  doctor,  whose  practice  was  not  great,  sat 
in  his  study  reading  away  a  lazy  afternoon.  His 
servant  appeared  at  the  door. 

“Doctor,  them  boys  is  stealin’  your  green  apples 
again.  Shall  I  chase  them  away?” 

The  doctor  looked  thoughtful  for  a  moment,  then 
leveled  his  eyes  at  his  servant. 

“No!”  he  said. 


POT  LUCK 

Neighbor:  What  are  those  plants  you  just  put  in 
your  garden  ? 

Gardener:  Well,  if  they  turn  out  to  have  blue  fiowers, 
they’re  phlox,  but  if  they  develop  red  roots,  they’re 
probably  radishes. 

Mr.  Penny  (to  servant) :  Please  announce  Mr.  and 
Mrs.  Penny  and  daughter. 

Butler  (Loudly) :  Three  cents! 

“I  want  to  see  some  mirrors.” 

“Hand  mirrors,  sir?” 

“Naw,  I  want  one  I  can  see  my  face  in.” 
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vw  the  new  year 
gets  under  way,  we  of  Crown  Can  wish  to  express  our 
appreciation  for  the  generous  response  of  can  buyers  to 
the  new  ideas  and  policies  we  introduced  last  year.  Your 
approval  of  these  policies  has  been  expressed  through 
your  patronage.  And  further  evidence  of  your  confidence 
is  seen  in  the  increase  of  business  you  have  awarded  us 
for  the  coming  season. 

Can  buyers  may  rest  assured  that  in  1938  Crown  Can 
will  continue  and  further  develop  the  same  helpful  pol¬ 
icies  and  service  that  have  met  with  such  great  favor 
throughout  the  industry. 


PACKERS'  CANS  FOR  1938  sold  f.  o.  b.  PhUa- 
delphia,  Baltimore,  St.  Louis,  Houston. 
Madison  and  other  selected  points. 


January  SI,  19S8 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Convention  “Info”  Too  Generalized — Industry  Accepts 
Stabilized  Prices  on  Peaches — Futures  Wait  on  Definite  Cost 
Knowledge — ^The  Importance  of  a  Good  Cushion 
Carry-Over — Pea  Holdings. 

TOO  NEAR — One  might  suppose  that  meeting 
hundreds  of  canners,  brokers  and  distributors  at 
the  Convention  would  fill  the  market  reporter  full 
of  fine,  first-hand  information.  If  a  long  series  of  the 
individuals’  opinions  had  been  recorded,  with  names, 
that  might  have  been  good,  but  they  would  never  have 
permitted  that,  because  all  talks  were  mere  generaliza¬ 
tions.  And  with  both  sides  of  the  industry,  buyers  and 
sellers,  away  from  their  desks — there  really  has  been 
no  business  this  week  to  record.  Next  week  may 
produce  some  record  of  what  business  was  done  at  the 
Convention,  but  our  impression  from  talks  with  can¬ 
ners  was  that  they  were  not  anxious  sellers.  At  least 
the  canners  at  the  Convention  were  well  enough  pleased 
with  the  situation,  and  particularly  with  the  prospects, 
on  most  lines.  And  the  fact  that  the  Coast  canners 
have  agreed  to  not  open  the  futures  market  until  they 
have  some  definite  ideas  of  costs — and  which  will  be 
some  weeks  or  months  off — ^has  caused  a  lot  of  other 
canners  to  follow  suit,  and  go  slow  about  accepting 
future  business.  If  care  is  good  for  those  canners  it 
must  be  good  for  all  canners,  and  all  canners  know 
that  this  year  all  buyers  want  futures.  They  always 
do  when  the  previous  year’s  futures  turn  out  well,  as 
they  did  for  them,  in  1937.  There  seemed  to  be  a 
rather  general  desire  to  cut  down  acreages  in  1938. 

A  feature  of  the  Convention,  and  of  the  week,  might 
be  said  to  be  the  fine  way  in  which  the  buyers  took  the 
California  Canners  Industry  Board’s  fixing  of  prices 
on  canned  peaches.  The  buyers  recognize  this  as  the 
intelligent  way  to  handle  a  difficult  situation,  and  they 
are  going  along  with  it.  And  this  demonstrates  another 
truth  we  have  often  mentioned :  that  the  better  buyers 
welcome  a  fairly  stabilized  market,  and  detest  the 
sudden  ups  and  downs  created  by  any  interests, 
whether  canners  or  buyers.  We  are  improving. 

A  glance  at  Baltimore’s  market  prices  shows  a  drop 
in  the  low  of  2V2S  spinach  from  $1.00  to  95c  (top 
$1.00),  and  an  advance  in  the  low  price  of  2s  extra 
standard  tomatoes  from  70c  to  72i/^c,  and  of  10s  from 
$3.10  to  $3.25.  And  that  is  the  whole  crop  for  this 
week,  so  far  as  definite  quotations  are  concerned. 

CARRY-OVERS — A  lot  of  canners  would  find  it  to 
their  advantage  to  revise  their  ideas  about  carry-overs 
of  canned  foods  from  one  year  to  another.  The  buyer 
might  be  expected  to  use  this  as  a  threat  to  prices. 


but  the  canner  should  understand  that  a  fair  amount 
of  carry-over  is  necessary,  as  a  cushion,  to  cover  the 
time  between  old  stock  and  new  production,  or  in  other 
words  to  keep  the  market  safely  supplied  at  all  times. 
Retailers  and  distributors  must  have  from  two  to  four 
million  cases  of  each  staple,  depending  upon  the 
product,  to  keep  their  shelves  supplied,  so  that  con¬ 
sumers  will  never  have  to  be  told  “there  is  no  more, 
until  the  new  pack  comes  in.”  If  canned  foods  ever 
allow  such  an  opening,  other  foods  will  rush  in  to  gain 
the  market.  That  would  mean  but  5  to  10  cases  per 
retail  outlet.  Yet  canners,  and  others,  worry  when  it 
is  announced  that  there  will  be  a  heavy  carry-over, 
meaning  a  couple  of  million  cases.  In  fact  that  would 
be  hardly  normal,  instead  of  a  danger  or  weakness. 
Get  straight  on  this  in  your  mind,  and  wherever  pos¬ 
sible  work  to  insure  a  good  carry-over,  as  your  share 
in  protecting  the  canned  foods  market. 

And  again  as  regards  such  carry-overs :  in  the  pres¬ 
ent  style  of  buying — from  hand  to  mouth,  or  week-to- 
week — these  carry-overs  remain  in  canners’  hands, 
actual  stocks  in  distributors’  or  retailers’  hands  being 
only  sufficient,  at  any  time,  to  cover  the  shortest  pos¬ 
sible  period.  That  brings  the  worry  nearer  home,  but 
it  does  not  make  it  more  dangerous;  on  the  contrary, 
if  you  have  not  sold  yourself  into  slavery  on  futures,  it 
gives  you  the  opportunity  to  profit  from  the  late  buy¬ 
ing.  Probably  never  before  in  the  history  of  the 
industry  were  the  actual  holdings  of  canned  foods  by 
distributors  and  retailers,  as  light  as  they  are  right 
now.  The  distributor  who  has  covered  his  wants  in 
future  buying,  figures  he  owns  such  goods,  and  reports 
them  as  holdings,  although  he  may  have  taken  only  a 
fraction  of  his  future  purchases  up  to  this  time.  Then 
the  canners’  holdings  are  reported  as  “Sold  but  not 
delivered,  and  unsold”,  and  there  is  great  room  for 
duplications  here. 

PEAS — The  industry  was  jarred  by  the  statement, 
accompanying  the  Government’s  announcement  that  it 
would  buy  surplus  canned  peas,  when  it  read  that  the 
possible  carry-over  into  1938  packs  would  run  from 
five  to  eight  million  cases.  Large  pea  canners,  and 
unbiased  authorities  in  position  to  know,  consulted  at 
the  Convention,  scoffed  at  this  figure,  saying  it  might 
be  two  or  at  most  three  million  cases,  and  then  only  if 
consumer  buying  let  down  under  the  so-called  repres¬ 
sion.  The  many  canners  we  consulted  were  not  at  all 
worried  about  the  canned  pea  situation,  and  no  one 
admitted  that  he  had  made  any  tenders  to  the  Govern¬ 
ment,  but  all  believed,  of  course,  that  there  would  be 
such,  mainly  of  the  lower  grades. 

The  Wisconsin  Department  of  Agriculture  and 
Marketing  issued  a  statement  of  the  holdings  of  canned 
peas  by  canners  as  of  January  1st,  and  this  showed  a 
total  of  all  grades  and  sizes  of  tins,  sold-but-not-deliv- 
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ered,  and  unsold,  3,938,396  cases,  out  of  the  pack  and 
carry-over  of  1937.  Wisconsin  packed,  as  you  know, 
7,078,909  cases  in  1937,  which  equals  just  about  one- 
third  of  the  country’s  pea  pack.  So  that  not  counting 
the  carry-over  from  1936,  if  any,  they  had  distributed 
about  three  million  cases  by  the  end  of  the  year,  or  in 
a  little  over  three  months,  from  the  ending  of  pea  can¬ 
ning  time.  Under  prevailing  conditions  that  is  a  very 
fine  showing,  and  is  why  the  pea  canners  are  not 
worried.  If  other  sections  have  done  as  well,  the  pea 
market  may  be  said  to  be  in  good  condition. 

And  note :  of  these  holdings  in  sweets,  296,859  cases 
(Is,  2s  and  10s)  are  of  fancy  grade,  90  and  over;  and 
629,004  cases  are  of  extra  standard  quality,  79  to  84, 
out  of  the  total  holdings  of  sweets,  1,403,181  cases. 
Distributors  who  want  fine  Wisconsin  canned  sweet 
peas  will  have  a  scramble  to  get  a  share. 

In  Alaskas,  Wisconsin’s  holdings  are  given  as 
2,535,215  cases,  of  which  382,081  cases  are  fancy, 
grading  90  or  over;  and  841,333  cases  are  extra 
standards,  grading  from  75  to  83.  These  figures  cover 
all  sieves,  and  in  all  sizes  of  tins.  This  leaves  just 
about  one  million  cases  of  good  standards,  (70  to  74), 
standard  (65  to  69),  poor  standards  and  sub-standards 
altogether,  in  Alaskas,  and  of  sweets,  in  these  lower 
grades,  but  477,318  cases.  If  other  pea  sections  have 
done  as  well,  it  would  seem  to  indicate  that  there 
remain  in  canners’  hands,  sold  and  unsold,  in  the 
entire  country  about  12,000,000  cases  of  peas  of  all 
sizes  and  qualities,  to  supply  the  market  for  eight 
months,  which  is  certainly  far  from  making  a  poor  or 
weak  market  condition  for  canned  peas,  especially  if 
we  are  to  have  that  cushion,  or  carry-over,  so  needed. 
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NEW  YORK  MARKET 

By  “New  York  Stater’’ 

Special  Correspondent  of  *‘The  Canning  Trade” 

Buyers  Away,  Market  Waits — Some  Little  Spot  Business 
Reported  From  the  Convention — No  Future  Business — Peas 
Firm — Corn  Looks  Better — Spinach  Firmer — Fruits 
Show  No  Change. 

New  York,  January  27,  1938. 

HE  SITUATION — Trading  in  the  local  market  has 
slowed  down  to  a  walk  this  week,  due  to  the  fact 
that  brokers  and  wholesalers  alike  are  mostly  in 
Chicago  for  the  big  food  trade  meetings  in  the  Windy 
City.  Aside  from  a  little  pick-up  business  on  spot,  there¬ 
fore,  trading  here  has  been  virtually  at  a  standstill. 

THE  OUTLOOK — Reports  filtering  through  from 
Chicago  indicate  that  while  some  business  has  been 
done  on  carry-over  canned  foods  during  the  progress 
of  the  meetings  there,  relatively  little  activity  on 
futures  has  been  witnessed.  Opening  prices  are  con¬ 
spicuous  by  their  absence  and  it  appears  that  most  of 
the  reported  business  has  been  at  open  prices  and  be¬ 
tween  canners  and  distributors  who  normally  work 
close  together  on  the  private  label  requirements  of  the 


latter.  The  market  undertone  is  steady,  however,  and 
the  outlook  for  the  spring  selling  season  indicates  a 
continuance  of  that  condition. 

TOMATOES — Prices  on  southern  packs  have  been 
well  maintained  at  recently  quoted  levels,  and  the 
, tendency  still  appears  to  be  upwards.  There  is  no 
selling  pressure  in  evidence,  and  canners  expect  to 
market  current  holdings  on  the  basis  of  present  prices 
or  better  before  1938  packing  gets  under  way.  No 
changes  are  reported  in  the  position  of  the  tomato 
market  in  the  midwest  and  on  the  Pacific  Coast. 

PEAS — Recent  price  advances,  predicated  upon 
improvement  in  the  statistical  position  of  the  market  as 
a  result  of  government  relief  buying,  have  been  well 
maintained.  Good  standards  are  holding  firm,  with 
an  occasional  offering  of  borderline  “standards”  at 
concessions.  No  changes  are  reported  on  fancy  grades. 

CORN — The  market  is  showing  a  better  tone,  and 
many  in  the  trade  expect  standard  corn  prices  to  firm 
up  in  sympathy  with  the  better  tone  in  peas.  A 
moderate  inquiry  is  reported  for  small  lots  for  prompt 
shipments,  but  buyers  are  not  yet  inclined  to  stock 
heavily  on  either  standards  or  fancy,  feeling  that  cur¬ 
rent  holdings  of  canners  are  adequate  for  prompt  and 
nearby  needs. 

CITRUS  JUICE — A  heavy  early  pack  in  Florida, 
and  moderately  large  output  in  Texas,  has  tended  to 
depress  the  market.  The  fact  that  some  of  this  early 
pack  of  juice  is  not  up  to  the  standards  demanded  by 
some  buyers  has  been  a  contributing  factor.  Offerings 
of  Texas  unsweetened  juice  at  62i/^c  to  65c  are  re¬ 
ported,  with  Florida  canners  quoting  unsweetened  at 
721/2C  and  upwards,  with  sweetened  75c.  Offerings  of 
Texas  unsweetened  juice  in  large  lots,  5  to  10  cars,  are 
reported  available  as  low  at  60c. 

SPINACH — ^With  stocks  of  spinach  held  by  southern 
canners  extremely  light  and  the  new  pack  still  several 
months  off,  the  market  is  doing  better.  Offerings  are 
reported  currently  on  the  basis  of  77i/2C  for  fancy  2s, 
$1.00  for  21/4!S,  and  $3.50  for  10s,  with  standard 
quality  at  70c,  90c,  and  $3.15,  respectively.  The  market 
on  the  west  coast  is  without  change  this  week. 

BEANS — With  rather  limited  offerings  of  stringless 
beans  available,  a  fair  buying  movement  should  develop 
on  this  vegetable  to  take  care  of  distributors’  require¬ 
ments  until  spring  pack  becomes  available.  Southern 
canners  are  currently  quoting  the  market  on  standard 
cut  green  stringless  at  65c  for  2s  and  $3.10  for  10s, 
with  extra  standards  at  72i/^c  and  $3.40.  On  standard 
whole  green  ungraded,  offerings  are  reported  at  $1.00 
for  2s  and  $4.75  for  10s,  with  extra  standard  10s  at 
$5.00.  Fancy  whole  green,  3  sieve,  are  available  in  a 
limited  way  at  $5.00  for  10s. 

OYSTERS — New  pack  oysters  for  prompt  shipment 
have  met  with  but  a  limited  demand  thus  far,  and  the 
market  this  week  was  quiet.  Southern  packers  are 
quoting,  f.  0.  b.  New  Orleans,  on  the  basis  of  95c  for 
4-ounce  tins,  $1.90  for  8-ounce  tins,  $1.00  for  5-ounce 
tins,  and  $2.00  for  10-ounce  tins. 
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CALIFORNIA  FRUITS — No  further  price  changes 
have  developed  in  the  market  for  California  fruits. 
Buyers  in  Chicago  for  the  canners’  meeting  this  week 
are  expected  to  get  the  “low-down”  on  the  new  control 
plan  for  cling  peaches  on  the  west  coast,  and  it  is 
probable  that  the  conclusions  arrived  at  with  the  con¬ 
sideration  of  this  new  factor  in  the  situation  will 
largely  determine  the  trade’s  buying  policy  on  peaches 
and  other  California  fruits  during  the  balance  of  the 
current  marketing  season. 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade’* 

Vision  Blurred  by  the  Mob  at  Convention — Rumors  on  Prices 
Plentiful,  but  Definite  Actions  Unknown — Northwest  Pears 
Strong — Shrimp  Prospects  Poor — Adventures  in  Eating — 
A  Boast  and  a  Kick 

January  27th,  1938. 

HE  CONVENTION — Milling  crowds  in  the  lobbies 
of  hotels;  earnest  groups  talking  in  the  various 
rooms  and  headquarters;  anxious  men  trying  to 
make  telephone  connections;  a  few  cuss  words  over 
failure  to  keep  an  appointment ;  attending  some  of  the 
meetings,  listening  to  the  speakers  and  making  a  few 
notes  of  their  remarks;  grabbing  a  hasty  luncheon; 


shaking  hands  with  old  acquaintances  and — all  in  the 
midst  of  downtown  Chicago,  among  the  cloud  piercing 
towers  of  office  buildings  and  above  the  roar  of  elevated 
and  street  traffic — ^that  is  the  rather  confusing  impres¬ 
sion  as  this  weekly  contribution  is  filed. 

CORN  AND  TOMATOES — If  there  are  any  changes 
in  these  markets  since  reporting  last,  have  been  unable 
to  learn  of  same.  Overheard  some  discussion  about 
this  past  year’s  total  pack  of  tomatoes  being  slightly 
more  than  the  1936  pack  and  whether  that  would  have 
any  material  effect  upon  prices. 

PEAS — Every  pea  canner  contacted  was  all  het  up 
about  the  Government  buying.  That  it  has  placed  a 
firm  foundation  under  the  market,  is  recognized  by  all. 
Have  not  learned  of  any  of  the  bids  being  actually 
confirmed  by  the  Government. 

In  talking  with  a  prominent  State  of  Washington 
pea  canner,  he  seemed  to  think  that  acreage  in  his 
State  this  coming  season  would  be  reduced  from  last 
year’s  except  possibly  by  those  who  pack  extensively — 
frozen  peas. 

CALIFORNIA  FRUITS — Unfortunately  your  re¬ 
porter  was  unable  to  attend  the  National  Food  Brokers 
meeting  on  Monday  morning  and  therefore  is  not  able 
to  comment  on  the  situation.  Several  who  did  not 
attend  talked  quite  enthusiastically  over  the  presenta¬ 
tion  by  Mr.  Robinson — ^the  canned  peach  czar. 

PACIFIC  NORTHWEST — Had  the  good  fortune  of 
meeting  some  three  different  pear  canners  of  the  State 
of  Washington  and  they  outlined  that  pears  were  in  a 
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very  strong  position,  that  England  had  begun  to  buy 
rather  extensively  and  was  cleaning  up  many  of  the 
lower  grades  such  as  standards  and  seconds.  Choice 
grades  that  are  the  big  sellers  in  the  U.  S.  A.  are  firmly 
held  at  a  price  range  from  $1.65  to  $1.76,  coast,  and 
desirable  counts  like  9/11  and  even  10/12  are  scarce. 
No.  10  tin  pears  too  are  not  plentiful. 

SHRIMP — A  prominent  Gulf  canner  outlined  that 
the  Spring  pack  was  always  a  very  light  one  and  that 
this  year  on  account  of  the  high  prices  that  will  be  paid 
for  the  raw  product,  very  little  will  go  into  the  can. 
He  further  states  that  present  stocks  were  light  and  not 
enough  to  carry  through  until  the  Fall  pack  of  1938. 
He  predicted  a  firm  market  from  here  on  with  prices 
about — 

No.  1  Small  Wet . $1.35  Gulf  Points 

No.  1  Medium  Wet .  1.40  Gulf  Points 

No.  1  Large  Wet .  1.50  Gulf  Points 

SALMON  AND  TUNA — Canners  of  these  fish  items 
were  in  good  attendance  and  all  were  optomistic.  Prices 
are  held  strong  on  all  grades. 

AN  ADVENTURE  IN  EATING  — Some  couple 
years  ago,  there  appeared  in  this  column  several  short 
articles  entitled — Adventure  in  Eating.  There  is  a 
reason  why  those  were  not  continued.  Some  of  you 
might  remember  that  a  little  group  would  gather  at 
one  home  and  the  particular  housewife  would  pride 
herself  upon  serving  something  unusual  and  tasty  for 
dinner.  As  is  the  way  of  humans — that  little  group 
was  broken  up. 

The  other  evening  at  a  friend’s  home,  a  casserole  of 
veal,  corn,  etc.,  was  served.  Everyone  enthused  over 
it.  What  was  the  recipe?  Well  here  it  is  and  note — 
whole  grain  golden  bantam  corn — evaporated  milk — 
ripe  olives — pimientos.  All  canned  food  items,  and  the 
thought  arises — why  not  more  publicity  of  just  such 
and  similar  recipes? 

2  cups  cold  veal  or  pork  roast,  cut  in  strips, 

1  No.  2  can  whole  kernel  yellow  bantam  corn  (or 
2  cups  left  over  corn  cut  from  cob), 

IV2  cups  medium  white  sauce, 

6  ripe  olives, 

Pimiento, 

%  cup  buttered  cracker  crumbs. 

Make  sauce  by  melting  3  tablespoons  butter,  add¬ 
ing  3  tablespoons  fiour  and  stirring  in  IV2  cups 
diluted  evaporated  milk.  When  thickened,  add 
veal  loaf  and  chopped  olives  and  season  with  pep¬ 
per.  Arrange  layers  of  corn  and  meat  in  casserole. 
Top  with  buttered  cracker  crumbs  and  bake  30 
minutes  in  a  moderate  oven. 

A  BOOST  AND  A  KICK — Said  a  friend  :‘T  didn’t 
get  to  read  the  issue  of  January  17th  of  The  Canning 
Trade  until  this  last  week-end  and  I  really  want  to 
congratulate  Mr.  Judge  upon  that  editorial.  Everyone 
connected  with  this  industry  should  read  it  and  take  it 
to  heart.  I  want  to  particularly  call  attention  to  the 
following  from  that  editorial — ‘They  should  be  busy 
and  take  definite  action  upon  improved  selling  methods 
based  upon  such  a  high  plain  of  uniform  action,  that 
all  other  business  might  envy  and  attempt  to  follow. 
Only  the  selling  of  the  goods  has  lagged  and  made  no 


progress  over  those  early  days,  or  even  over  the  time 
referred  to,  etc.’ 

Don’t  the  worthy  editor  of  this  recognized,  excellent 
trade  medium  know  what  the  trouble  is  in  selling 
methods?  If  he  don’t,  he  should ?  I  am  inclined  to  the 
thought  he  doesn’t  because  in  the  same  issue  he  gives 
prominence  to  such  chiseling  outfits  as — 

United  Buyers  Corporation 
Cooter  Brokerage  Company 
Clover  Farms.  • 

Don’t  he  know  that  it  is  chiselers  just  like  these  and 
others  that  have  made  the  selling  so  tough  for  Canners? 
The  chiselers  always  put  pressure  on  markets.  The 
sooner  the  canner  learns  that  it  is  to  his  very  best 
interests  and  to  the  betterment  of  his  pocket  book  and 
bank  account  to  sell  entirely  through  recognized  and 
independent  food  brokers  or  his  own  sales  organiza¬ 
tion,  just  that  much  sooner  will  he  be  better  off. 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade" 

Steadily  Increasing  Business — No  Futures — Open  Repudiation 
of  Contracts — Smaller  Acreage  of  Spinach — Peach  Prices  Very 

Firm — Imports  From  Japan  Increase — Canners’  Memories 
Short  in  Marketing 

San  Francisco,  January  27,  1938. 

INCREASING — A  steady  increasing  business  is  re¬ 
ported  on  canned  foods  at  the  revised  schedules  of 
prices  announced  the  first  of  the  year.  In  general, 
the  lists  are  much  the  same  as  those  that  have  been  in 
effect  in  recent  months,  although  a  few  changes  were 
made.  No  real  rush  of  business  has  been  noted  since 
January  1st  but  the  volume  has  become  quite  satisfac¬ 
tory,  and  shipping  instructions  suggest  that  stocks  are 
low  on  many  items  on  the  floors  of  distributors. 
Canners  attending  the  national  convention  at  Chicago 
expressed  the  hope  that  the  trade  would  be  ready  to 
place  considerable  spot  business,  now  that  prices  are 
so  well  stabilized.  As  far  as  California  canners  are 
concerned,  futures  are  being  given  no  consideration, 
in  keeping  with  the  rulings  of  the  Canners  Industry 
Board  not  to  quote  a  selling  price,  sell  or  offer  for  sale 
canned  products  until  costs  have  been  estimated. 

CONTRACTS — Canners  are  still  finding  difficulty 
in  getting  buyers  to  take  goods  contracted  for,  with 
open  repudiation  of  contracts  of  common  occurrence. 
Some  of  these  buyers  have  been  having  trouble  of  late 
with  their  organized  employees  and  have  been  making 
appeals  for  public  support.  One  wonders  just  why 
they  should  expect  trade  unions  to  live  up  to  the  letter 
of  their  agreements  when  they  themselves  so  openly 
flout  their  contracts  with  other  business  firms. 

SPINACH — The  acreage  devoted  to  spinach  for 
canning,  promises  to  show  a  sharp  falling  off  in  Cali¬ 
fornia  this  spring,  as  compared  with  recent  years. 
According  to  the  California  Cooperative  Crop  Report¬ 
ing  Service,  the  intended  acreage  in  but  10,471  acres,  or 
more  than  4,000  acres  less  than  the  estimates  of  a  year 
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ago.  Last  year,  however,  late  plantings  increased  the 
acreage  to  16,716  from  the  early  estimates  of  14,745 
acres.  But  three  of  the  eleven  districts  in  the  State 
growing  spinach  for  canning,  plan  larger  acreages  than 
a  year  ago,  with  two  of  these  in  the  southern  part  of 
the  State.  Last  year’s  yield  per  acre  was  one  of  the 
smallest  on  record,  but  2.6  tons  on  the  average,  against 
almost  five  tons  in  favorable  years.  Figures  on  pros¬ 
pective  costs  of  the  raw  product  and  of  packing  are 
being  compiled  and  spinach  will  lead  the  list  of  1938 
pack  products  with  opening  prices. 

PEACHES — Canned  peach  prices  are  very  firm,  of 
course,  members  of  the  Canners  Industry  Board 
operating  under  an  emergency  price  agreement,  with 
a  price  list  guaranteed  against  decline  until  August  1, 
and  the  only  other  large  holdings  in  the  hands  of  such 
firms  as  the  California  Packing  Corporation  and  Libby, 
McNeill  &  Libby.  Apricots  are  probably  the  weakest 
item  in  the  fruit  list  just  now,  with  quite  a  spread 
between  minimum  and  maximum  quotations. 

JAPANESE  EXPORTS — It  doesn’t  look  as  though 
the  informal  boycotts  against  the  purchase  of  Japanese 
products  in  this  country  were  getting  very  far,  at  least 
not  in  the  field  of  canned  products.  Exports  of  canned 
crab  to  this  country  for  the  first  ten  months  of  1937 
amounted  to  194,175  cases,  against  135,861  cases  for 
the  corresponding  period  of  the  year  before.  This 
country  is  Japan’s  best  customer  for  canned  crab  meat, 
with  Great  Britain  taking  but  74,975  cases  during  the 
period  mentioned,  as  against  101,928  cases  the  year 
before.  Other  countries  also  took  smaller  quantities 
than  in  1936.  Exports  of  canned  tomato  sardines  from 
Japan  during  the  first  ten  months  of  1937  were  also 
high,  amounting  to  1,218,556  cases.  At  the  beginning 
of  the  year,  Japan  Tinned  Sardine  Exporters  Associa¬ 
tion  set  the  goal  at  1,300,000  cases  for  the  year  and 
quite  likely  this  was  attained.  Little  of  this  product 
comes  to  the  United  States,  but  is  offered  in  compe¬ 
tition  with  California  sardines  in  foreign  markets. 

MARKETING — To  our  desk  recently  came  a 
welcome  letter  from  an  authority  on  canned  foods,  one 
with  a  wide  knowledge  of  both  processing  and  mar¬ 
keting,  in  which  it  is  suggested  that  the  troubles  in 
which  cling  peach  canners  are  finding  themselves  are 
nothing  new.  He  points  out  that  there  is  a  close  connec¬ 
tion  between  the  price  of  a  product  and  the  quantities 
that  can  be  marketed,  with  all  too  little  attention  being 
given  this  by  canners  at  times.  In  part,  he  says : 

“History  repeats  itself.  During  1918  the  cost  of 
materials  for  soups  became  so  great  that  the  ten  cent 
line  could  not  be  retailed  at  that  price.  War  demands 
raised  the  price  of  meats  and  vegetables.  When  soup 
was  offered  at  eleven  cents  a  can  the  demand  dropped 
and  when  it  had  to  bring  twelve  and  thirteen  cents 
there  was  a  slump.  It  simply  did  not  move  over  the 
retail  counter.  Soup  was  a  ten  cent  item  and  was  not 
wanted  at  a  higher  price  even  though  the  ratio  of  cost 
was  still  in  its  favor. 

“California  peaches  are  in  that  position  today.  The 
grower  was  given  an  increase  for  the  product  in  the 
orchard,  and  the  Social  Security  Act  added  an  item 
not  heretofore  considered  in  the  cost  of  manufacture. 


This  did  not  seem  much  at  the  time,  but  the  added  book¬ 
keeping  and  accounting  grew  to  a  sizeable  amount. 
Numerous  threats  of  strikes  occurred,  resulting  in 
higher  wages  which  seem  small  when  applied  to  one 
or  a  few  cans,  but  adding  them  together,  increases  the 
cost  per  dozen,  a  cost  that  must  be  passed  on  to  the 
consumer.  The  small  increment  of  two  or  three  cents 
is  meeting  with  resistance  and  peaches  are  not  passing 
over  the  retail  counter  in  a  normal  manner.  The  same 
thing  has  occurred  a  number  of  times  in  other  lines.  It 
will  in  all  probability  occur  again,  as  the  canner’s 
memory  is  short.” 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  "The  Canning  Trade” 

Shrimp  Very  Scarce — Raw  Prices  Advanced — Enjoying  Indian 
Summer  Here — Oystering  Slowed  Down — Labor  Troubles  in 
Biloxi  Stop  Oyster  Canning. 

SHRIMP — Shrimp  continues  very  scarce  in  this 
section  and  therefore  the  raw  trade  had  to  draw 
heavily  upon  their  stock  of  frozen  shrimp  in  cold 
storage,  because  there  were  not  enough  shrimp  pro¬ 
duced  in  this  section  to  furnish  the  local  retail  markets, 
much  less  ship  any. 

Large,  raw  headless  shrimp  has  advanced  to  18c  per 
pound  wholesale  and  25c  per  pound  retail,  f.  o.  b.  ship¬ 
ping  point.  Medium  shrimp  are  selling  at  15c  per 
pound  wholesale  and  20c  retail. 

Ash  Wednesday,  which  is  the  beginning  of  Lent, 
starts  this  year  on  March  2,  which  is  a  little  over  a 
month  off,  so  the  trade  should  be  replenishing  their 
stock  of  canned  shrimp,  as  Lent  always  boosts  the  sale 
of  sea  foods. 

Canned  shrimp  is  a  very  quick  and  economical  food 
to  serve,  because  it  is  ready  to  eat  when  poured  out  of 
the  can,  and  the  housewife  can  prepare  it  for  salad 
or  cocktail  on  a  very  short  notice  and  at  a  nominal  cost. 
No  housewife  should  be  without  canned  shrimp  in  her 
pantry. 

The  price  of  canned  shrimp  is  $1.45  per  dozen  for 
No.  1  small;  $1.50  for  medium  and  $1.60  for  large, 
f.  o.  b.  factory. 

OYSTERS — We  are  having  Indian  Summer  weather 
in  this  section,  which  has  all  but  stopped  the  sale  of 
raw  oysters.  However,  the  weatherman  has  promised 
us  a  change  and  it  is  already  commencing  to  get  cold. 

We’ve  had  a  good  deal  of  fog  recently,  which  is  very 
harmful  to  all  kinds  of  sea  foods  if  exposed  to  it.  For 
this  reason  sea  foods  have  to  be  protected  from  fog  as 
much  as  possible. 

The  price  of  canned  oysters  is  $1.00  per  dozen  for 
four  ounce;  $1.05  for  five  ounce  and  $2.10  for  ten 
ounce,  f.  0.  b.  factory. 

NO  OYSTERS  CANNED  IN  BILOXI— The  can¬ 
neries  and  the  oystermen  in  Biloxi,  Mississippi,  are 
taking  a  vacation  and  no  canning  of  oysters  is  going 
on  there. 
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The  factories  and  the  oystermen  have  failed  to 
agree  on  a  price  and  canning  activities  there  are  at  a 
standstill. 

The  canners  contend  that  the  present  price  of  canned 
oysters  and  general  business  conditions  will  not  war¬ 
rant  them  paying  the  price  of  oysters  asked  by  the 
oystermen,  while  the  oystermen  say  that  the  price 
offered  by  the  canners  is  too  low  for  them  to  accept 
under  present  cost  of  living. 

Some  of  the  packers  sold  out  all  of  last  year’s  pack 
of  oysters  and  are  now  cleaned  up,  but  others  carried 
over  a  big  surplus  from  last  year,  and  they  probably 
are  able  to  take  care  of  a  good  volume  of  business,  even 
if  no  oysters  are  canned  this  year. 

On  the  other  hand,  the  oystermen  seem  to  be  well 
prepared  to  carry  on  a  prolonged  period  of  idleness, 
because  the  same  men  that  catch  oysters  are  also 
shrimpers  and  the  shrimp  fishermen  had  one  of  the 
biggest  shrimp  seasons  that  they  have  had  in  about 
twenty  years,  and  they  should  be  in  better  position  to 
hold  out  for  their  demand  than  if  they  had  had  a  lean 
year. 

CONTAINER  SALES  OUTLOOK 

The  prospect  of  curtailed  general  business  activity 
and  lower  consumer  purchasing  power  this  year 
are  likely  to  cause  somewhat  lower  demand  for 
containers  for  products  other  than  foods,  according  to 
the  Standard  Statistics  Company,  which  observes,  how¬ 
ever,  that  the  decline  will  probably  be  small  because  the 
products  packed  in  metal  and  glass  containers  enjoy 
exceptionally  well  sustained  consumer  demand. 

Glass  container  sales  (in  which  the  importance  of 
liquor  and  beverage  bottles  and  medicinal  and  toilet 
preparation  containers  is  practically  equal  to  that  of 
food  containers)  are  estimated  to  have  been  moderately 
in  excess  of  52,000,000  gross  in  1937,  or  nearly  15  per 
cent  above  1936.  Subject  to  the  food  packs,  1938 
volume  appears  likely  to  be  held  within  10  per  cent  of 
the  1937  totals. 

Containers  for  industrial  products,  chiefly  cans  for 
such  lines  as  paints  and  chemicals,  will  probably  be 
used  somewhat  less,  in  line  with  lower  industrial 
activity.  But  this  may  be  offset  to  some  extent  by  the 
trend  toward  a  wider  use  of  such  containers  in  the  dis¬ 
tribution  of  industrial  products. 

The  size  of  the  1938  food  packs  and  the  consequent 
demand  for  food  containers  cannot  be  forecast  this 
early  in  the  year. 


CONVENTION  DATES 

FEBRUARY  7-8,  1938 — Tennessee-Kentucky  Canners,  Annual 
Meeting,  Andrew  Johnson  Hotel,  Knoxville,  Tenn. 

FEBRUARY  11-12,  1938 — Canned  Foods  of  British  Columbia, 
Annual  Meeting,  Hotel  Vancouver,  Vancouver,  B.  C.,  Canada. 

FEBRUARY  23-24,  1938 — ^Virginia  Canners,  Annual  Meeting, 
Patrick  Henry  Hotel,  Roanoke,  Va. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 

MAY  10-12,  1938 — United  States  Wholesale  Grocers,  Annual, 
Hotel  Adolphus,  Dallas,  Texas. 


WITH  CANNED  FOODS  DISTRIBUTORS 

(Continued  from  page  12) 

the  more  careful  reading  of  labels,  uniformity  in  com¬ 
position  must  be  practiced.  Thus,  the  reader  by  habit 
will  learn  just  where  to  look  for  details  of  particular 
interest. 

“The  label  front  is  read  by  all  and  thus  assumes  first 
importance  and  should  contain  all  mandatory  data.  The 
back  panel  and  sides  are  then  available  for  optional 
details  which  should  embrace  information  most  likely 
to  answer  questions  uppermost  in  the  minds  of  con¬ 
sumers.  In  our  opinion  the  label  front  should  contain 
the  following : 

“A — The  brand  name. 

“B — The  registration  notice. 

“C — The  variety  name. 

“D — Style  description,  such  as  sliced,  halves,  whole, 
peeled,  or  unpeeled,  in  the  case  of  fruits,  and  color, 
size,  etc.,  in  the  case  of  vegetables. 

“E — The  pictorial  design. 

“F — The  statement  of  contents,  preferably  supple¬ 
mented  with  its  metric  weight. 

“G — Declaration  of  artificial  coloring  matter  or  pre¬ 
servatives  where  used. 

.  “H — Notice  of  the  addition  of  seasoning  (salt  and 
sugar)  or  syrup,  in  the  absence  of  same  where  it  is 
customary  and  is  expected  by  the  consumer. 

“The  back  panel  and  sides  may  contain  all  other 
descriptive  matter  deemed  to  be  of  interest.  Again  it 
should  be  emphasized  that  following  a  uniform  com¬ 
position  will  make  it  easier  to  read  and  thus  add  to 
the  value  of  a  label.  Trade  terms  constantly  repeated 
will  eventually  become  familiar  to  the  layman,  i.e.,  the 
numerical  designation  of  can  sizes,  especially  when 
accompanied  with  the  weight  statement.” 


All  the  latest  data 


FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 


are  included  in  the  new  6th  (1936)  edition  of 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
SO  S.  Gay  Street 
Baltimore,  Md. 


gCOTT  yiNED 


SCOTT  IMPROVED  YINERS^VINER  FEEDERS 

feuBden  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CD.  COLUMBUS, □ 


i 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  pven  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGETABLES— Continued 


ASPARAGUS 

White  ColoaMd.  No.  2)4 _  _ 

LarKe,  No.  2)4—— . . . . 

Medium,  No.  2)4.......~ . — ..■•••• 

Green  Mam.,  No.  2  ro.  cans . 

Medium.  No.  1  talL . 

Large,  No.  2 . ....... 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . . . 

Small,  No.  1  sq . . . 

Green  Tips,  60/80,  2s _  2.10 

Green  Tips,  86/60,  2s .  2.60 

Green  Cuts  and  liiw,  2s .  1.80 

Green  Cuts  and  Tips,  10s....—..  8.26 

Green  Cuts,  28 . — .  1.16 


Eastern  Central 

Low  High  Low  High 


West  Coast 
Low  High 

2.96  8.06 

8.06  8.16 
2.96  8.06 

2.76  2.86 


2.76  2.86 

2.86  2.96 

2.76  2.86 

2.67)4  2.76 
2.60  2.60 


Eastern 
Low  High 


Central 
Low  High 


CORN— Wholegrain 
Yellow,  Fancy  No.  2.. 


Ex.  Std.  No.  2 . 

No.  10  _ _ 

Std.  No.  2 . 

No.  10  . 

White.  Ex.  Std.  No.  2 _ ... 

No.  10  _ 

Std.  No.  2 . . . 

No.  10  . . . 

Shoepeg,  Fancy  No.  2— ....... 

No.  10  . . 

Ex.  Std.  No.  2 . . . . 

No.  10  . . 

Std.  No.  2 . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

No.  10  . . 

Ex.  Std.  No.  2— . 

No.  10  . . . . . 

Std.  No.  2 . 

No.  10  . 

White,  Fancy  No.  2 . . 


Ex.  Std.  No.  2.. 


Std.  No.  2....» 


.95 

1.05 

.95 

1.05 

5.25 

6.00 

6.60 

6.76 

.85 

1.00 

.90 

.80 

.80 

.90 

.90 

4.60 

_ 

_ 

. 

.70 

.76 

— 

.90 

1.00 

.80 

.87)4 

6.76 

.72)4 

.75 

.90 

1.10 

.85 

.96 

4.76 

6.00 

.80 

.90 

.77)4 

.86 

4.60 

4.60 

4.60 

.70 

.80 

n? 

.80 

"!96 

4.60 

. 

. 

.70 

.80 

.67)4 

.80 

4.25 

4.25 

4.25 

4.50 

.65 

.72)4 

.65 

.70 

3.75 

3.60 

West  Coast 
Low  High 


BAKED  BEANS 

16  os . . 

No.  2)4  _ _ 

No.  10  . 


Std.  Split,  No.  1,  TaU. _ 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . . 

No.  10  . . 

Ex.  Std.  Cut  Green,  No.  2...... 

No.  10  . . 

Std.  Cut  Green,  No.  2 . . — 

No.  10  . 

Fancy  Whole  Green,  No.  2...... 

No.  10  . . 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10  . — 

Fancy  Cut  Wax.  No.  2..— ...... 

No.  10  . . 

Elx.  Std.  Cut  Wax,  No.  2 - - 

No.  10  . — 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . . 

Fancy  Whole  Wax,  No.  2.......... 

No.  10  . — 

Ex.  Std.  Whole  Wax.  No.  2..„ 

No.  10  . — 

Std.  Whole  Wax.  No.  2 _ 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

No.  10  . . 


1.00 

.80  .85 

4.25 

2.76 

3.00 

1.06 

1.10 

1.15 

1.20 

. 

6.00 

.90 

.90 

1.06 

.90 

4.26 

4.60 

.76 

.76 

.80 

.80 

3.76 

4.00 

4.26 

1.45 

1.60 

1.40 

1.20 

1.25 

i.bo 

L06 

i.ib 

4.76 

5.00 

.96 

1.00 

6.60 

— 

4.60 

— 

T7‘6 

.62)4  .66' 

— 

2.76 

3.00 

LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  — . 

No.  2  Medium  Green.... 

No.  10  — . 

No.  2  Green  A  White.. 

No.  10  — . 

No.  2  Fresh  White . 

No.  10  — . . 

No.  2  Soaked . 


Whole.  No.  2 . 

No.  2)4  — . . 

No.  10  — . . 

Std.  Cut,  No.  2_....„ . 

No.  2)4  — - - 

No.  10  — . 

Ehc.  Std.  Cut.  No.  2—.. 

No.  2)4  — . 

No.  10  — . 

Std.  Sliced.  No.  2 . 

No.  2)4  - 

No.  10  . . 

Ex.  Std.  Sliced.  No.  2.. 
No.  10 . . 


Std.  Sliced,  No.  2„ 

No.  10  — . 

Std.  Diced,  No.  2.... 
No.  10  — . 


PEAS  AND  CARROTS 

Std.  No.  2 _ 

Fancy  No.  2— - 


1.06 

.92)4  1.00 

6.76 

.80 

4.50 

. 

.67)4 

.60 

.65 

.76 

.90 

1.20 

1.10 

1.00 

1.60 

3.26 

8.76 

4.60 

.66 

.65 

.70 

.86 

3.00 

2.76 

3.26 

-••irrr 

.70 

.76 

.77)4 

.80 

8.00 

8.26 

.76 

— 

3.76 

— 

.70 

.76 

8.26 

8.60 

.76 

.72)4 

.76 

8.60 

4.26 

. 

.66 

.76 

.67)4 

.70 

8.00 

8.76 

2.76 

8.00 

.70 

.70 

1.10 

.90 

1.10 

1.20 

1.26 

No.  2)4  _ _ 

No.  10  — . 

. 76 

.85 

MIXED  VEGETABLES 

.80 

.85 

No.  10  — . 

....  4.00 

4.60 

■Std..  No.  2 . 

. 65 

No.  10  - . 

....  3.00 

No.  2  Fancy  Sweets,  28..- 
No.  2  Fancy  Sweets.  88...., 
No.  2  Fancy  Sweets,  48.... 
No.  2  Fancy  Sweets,  6s.... 
No.  2  Ex.  Std.  Sweets,  2 
No.  2  Bbc.  Std.  Sweets,  8 
No.  2  Ex.  Std.  Sweets,  4 
No.  2  Ex.  Std.  Sweets,  6 
No.  2  Std.  Sweets,  28....- 
No.  10  Std.  Sweets,  2b.... 

No.  2  Std.  Sweets,  8s - 

No.  10  Std.  Sweets,  8s — 

No.  2  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  48.... 

No.  2  Std.  Sweets,  6s . 

No.  10  Std.  Sweets,  6s.... 

No.  2  Fey.  Alaska,  Is . 

No.  2  Fey.  Alaskas,  28...... 

No.  2  Fey,  Alaskas,  8s . 

No.  2  Ex.  Std.  Alaskas,  1 
No.  2  Ex.  Std.  Alaskas,  2 
No.  2  Ex.  Std.  Alaskas,  8 
No.  10  Ex.  Std.  Alaskas, 
No.  2  Ex.  Std.  Alaskas,  4 
No.  2  Ex.  Std.  Alaskas,  6 

No.  2  Std.  Alaskas,  8s . 

No.  10  StA  Alaskas,  8s.... 

No.  2  Std.  Alaskas,  4s . 

No.  10  Std.  Alaskas,  4s— 
No.  2  Std.  Alaskas,  Os- 
No.  10  Std.  Alaskas,  Os- 
No.  2  Ungraded— 
Soaked,  28 

10s  . - . . 

Blaekeye,  2s,  Soaked - 

lOs  . - . . 


Faney,  No.  2 . 

No.  2)4 . 

No.  8  . -... 

No.  10  - . 

SAUER  KRAUT 

Faney.  No.  2........ 

No.  2)4  _ 

No.  8  . 

No.  10  — . 


No.  2  . 

No.  2)4  . . 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 
Std.  No.  2,  Gb.  Com,  Fr.  Limas. 
Triple.  No.  t _ - 


.72)4  .85 
.96  1.00 


.67)4  .70 

2.00  2.86 


.70  .77)4 

.80  .96 


.60  .70 
.70  .90 


.60  .70 

.85  1.00 

2.75  8.26 


1.80 

1.60 

1.86 

1.46 

1.16 

1.35 

1.26 

1.40 

1.10 

1.26 

1.16 

1.30 

1.00 

1.16 

1.06 

1.26 

1.10 

1.26 

1.20 

1.30 

1.00 

1.10 

1.10 

1.16 

.96 

1.10 

1.00 

1.06 

.90 

1.00 

1.00 

1.06 

.90 

1.10 

6.60 

6.76 

tiiiiii 

.80 

1.00 

1.10 

1.16 

6.00 

6.26 

6.00 

6.26 

.80 

1.00 

.90 

1.00 

...seee 

4.26 

4.76 

4.76 

6.00 

.80 

.90 

.90 

.96 

4.26 

4.76 

4.26 

4.60 

1.86 

1.60 

1.40 

1.60 

1.26 

1.60 

LSO 

1.46 

1.16 

1.30 

1.20 

1.30 

1.10 

1.26 

1.26 

1.80 

1.10 

1.10 

1.30 

1.20 

1.30 

1.05 

.90 

1.05 

1.10 

1.20 

4.76 

5.50 

.80 

.90 

i.be 

1.10 

1.00 

1.06 

. . 

.76 

.90 

.90 

1.00 

3.76 

4.50 

4.60 

4.76 

.76 

.72)4 

.80 

.85 

.90 

4.00 

3.50 

4.00 

4.26 

4.50 

.80 

.90 

•..ease 

4.00 

4.60 

.70 

.76 

.90 

.96 

.60 

.65 

.60 

•67)4 

.60 

2.76 

8.60 

.70 

3.60 

.60  .70 
.76  .86 


.90  1.12)4 

1.05  1.40 

8.76  4.85 
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SWEET  POTATOES 

Std..  No.  2  Drj  Pock - 

No.  2%  - 

No'.  - 

Std.,  No.  2,  Syrup  Puck-... 

No.  2% - 

No.  S - 

No.  10 _ 

TOMATOES 
Fancy,  No.  2....— 

No.  2% - 

No.  2 - 

No.  10 - 

Ex.  Std..  No.  1 - — - - 

No.  2 - 

No.  2%  - 

No.'  10  — 


Eastern 
Low  High 

.70  .70 

.26  .87% 

2!76  AOO 

.76  _ 

.97%  1.00 


Cmtral 
Low  Hish 


Waat  Coast 
Low  Hish 


CANNED  FBUrrS— Continnsd 


.86  1.10 

1.16  1.40 


Std.,  No.  1.. 

No.  2  . 

No.  2%  „ 
No.  8  — 
No.  10  .... 


TOMATO  PUKEB 

Std.,  No.  1,  Who.  St.  1.04., 

No.  10  - 

Std.,  No.  1,  Trim  1.086 - 

No.  10  . . . . — 

TOMATO  JUICE 

No.  1  - - - 

No.  10  ".’iiiZZiiZ.'iZ!! - 

TURNIP  GREENS 

No.  2  . . 

No.  2%  - 

No.  10  - 


.72%  .76 
1.06  1.26 
1.16  1.20 

3.10  8.26 

.42%  .60 

.66  .70 

.97%  1.00 

1.10  1.16 

3.10  8.10 


.42%  - - 

8.26  _ 

.40  _ 

8.00  _ 


.40  .46 
.66  .70 


.76  . 

1.00  1.00 


.70  .80 

1.00  1.10 


.66  .67% 

.86  .90 

2.90  3.00 


Canned  Fruits 


No.  10,  water... — 

No.  10,  standard  hoavy  paek..- 
N»  10,  fancy  baavy  pack,,.., 

APPLE  SAUCE 

No.  2  Fancy«-~~~~~-~~-~-~~«~- 

No.  10  - - - 

No.  2  Std - 

No.  10 - - - 

APRICOTS 

No.  2%,  Fancy . . 

No.  2%,  Choica.......>.-~_~~.>»... 

No.  2%,  Std. - 

GRAPEFRUIT 
8  oa. 

No!  6  .'!!!!!Z!!!1‘!!!!!!!. . . !!!- 

GRAPEFRUIT  JUICE 

8  08.  . . . 

No.  1 . . . . . 

No!  2  ....!!!ZZ.‘!!!!!!!!!.‘!!!!!!!Z!!ZL 
No.  6  - - - 

PEARS 

Koifer,  Std.,  No.  2%.....~»...~~~ 

Choice,  nZ’2%!!!!!!!!!!!!!!!!!!!!!I 

Bartlett,  Fancy,  No.  2%.~.~~~~ 

Choic^  No.  2%-~ . . 

Std.,  No,  2%..............w.. . . 

No.  10,  Waters................... 

No.  10,  Syrup - - - — 

No.  10  Pie,  S.  P - 

PEACHES 

Fcy„  Y.  C.,  No.  2% - 

Choice,  No.  2%......»-..~......»~ 

Std..  No.  2% - 

Ex.  Std.,  Slic.  Yel.,  No.  1  TalU 
Seconds,  Ycd.,  No.  2%  .............. 

No.  10,  Fancy . . . 

Peeled.  No.  10,  Solid  Pack...... 

PlNEAPPl^ 

Hawaiian,  Slic.,  Fancy,  No.  2., 

No.  2%  - 

Std.,  No.  2 _ 

No.  2%  - 

Sliced.  Standard,  No.  10......»».. 

Shr^ded.  Syrup,  No.  10 _ 

Crushed.  Ex.  Std.,  No.  10... . 


PINEAPPLE  JUICE 

Buffet . . 

No.  211  . . . 

No.  2 . . . . 

No.  2%  . . . 

46  os . . . . 

No.  10  _ _ _ 


.66  .70 

8.00  _ 


Florida 

.60  _ 

.97%  1.06 
2.76  2.90 


.44  .46 

.64  .66 

.68  .66 

.70  .76 


.87  .88\ 

.46  .46V 

.67%  .69V 

.66  .67V 

2.06  2.12V 


Solid  Pack 

1.00  1.06 
1.86  1.87% 


2.76  2.86 

With  puree 

.60  .66 
.67%  .76 
.82%  .87% 


3.40 

2.76 

2.85 

.60 

8.26 

8.26 

*8!60 

2.86 

8!’6o 

.60 

.60 

.60 

.76 

.66 

.76 

8.26 

2.70 

8.16 

8.26 

HJo 

.80 

.86 

4.60 

4.80 

1.90 

2.00 

1.66 

1.86 

1.46 

1.66 

California 

'i!o6 

'L26 

3.10 

8.60 

.62% 

.66 

.76 

.86 

2.82%  2.40 

1.86 

1.90 

1.66 

1.76 

1.60 

1.66 

...... 

4.00 

6.76 

6.00 

8.16 

3.60 

1.70 

1.80 

1.66 

1.66 

1.46 

1.60 

1.02% 

1.86 

1.20 

5.80 

6.26 

...... 

1.70 

2.00 

. 

1.46 

1.60 

1.86 

6.86 

.60  _ 

.82%  - 

1.20  _ 

1.66 _ 

2.76  _ 

6.60 _ 


Xteitem 
Low  Hish 


Central 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% _ — . 

No.  10 _ 

BLACKBERRIEB 

Std.,  No.  2 _ 

No.  8 _ _ 

No.  10,  water............. 

No.  2,  Pmeeryed . 

No.  2,  Syrup..,,..,,..,..., 

BLUEBERRIES 


West  Coast 
Low  High 


2.60  2.86 

8.76  9.00 


..,  L8S  1J8 
...  6.76  7.00 


Std.,  Red,  Water,  No.  2,.., 
Std.,  White,  Syrup,  No.  2.., 
Ex.  Std.,  Presenre^  No.  2, 
Red  Sour  Pitted,  No.  2..,,, 
Red  Sour  Pitted,  No.  10,,, 

R.  A,  Fey.,  No.  2% _ 

Choice.  No.  2%..,...,.,..,, 
Std.,  No.  2% _ 

GOOSEBERRIES 


Std.,  No.  2, 
No.  10  .., 


1.86  1.86 

6.76  _ 


1.80  1.86 

6.60  6.60 


RASPBERRIES 

Black,  Water,  No.  2, 

No.  10  _ 

Red.  Water.  No.  2,,, 

No.  10  _ 

Black,  Syrup.  No.  2.., 
Red.  syrup.  No.  2 _ 

STRAWBERRIES 

Ex.  Pres.,  No.  1,..,.., 

No.  2  _ 

Pres.,  No.  1..,. _ 

No.  2  _ 

Std.,  Watw,  No.  10.., 


HERRING  ROE 

10  os.  . . . . 

No.  2.  17  os. . . . 

No.  2.  19  oe . . . . 


eeeseee 

••eeMS 

_ 

_ 

2.16 

IJ6 

•eeeeee 

eeeeeM 

2.90 

2.10 

— 

2.70 

1.70 

....... 

- - 

— , 

2.00 

1.46 

1.60 

2.16 

7.26 

7.60 

7.00 

7.60 

9.00 

SM.... 

_ _ 

2.16 

7.26 

7.60 

_ _ 

_ _ 

tTtT.tT 

9.00 

1.76 

CM.*. 

1.60 

1.60 

.ttt.lt 

2.66 

e—ee. 

....... 

....... 

....... 

...... 

2.66 

Canned  Fish 


LOBSTER 
Flats,  1  lb., 

V4  lb . 

%  lb . 


Std.,  4  os. . 

6  os. 

8  os.  _ 

10  os.  .. — , 
Selects,  6  os... 


Red  Alaskas,  TaU,  No.  1.., 

Flat,  No.  % _ 

Cohoes,  Tidl,  No.  1..,...,.,, 
F^t,  No.  I,,,,,,..,..,,.., 

No.  %  - 

Pink.  Tall,  No,  1 _ 

Flat.  No.  % _ 

Sockeye  Flat,  No.  1 _ 

No.  %  - 

Chums,  Tall,  No.  1,,,,,,, 
Medium,  Red.  Tall . . 


No.  1,  Small .  1.46 

No.  1.  Medium.,., . 1.60 

No.  1,  Large . 1.60 

SARDINES  (Domestic),  Per  Case 

%  on.  Key. . 8.60 

%  Oil,  Keyless.. . .  3.00 

Vs  on.  Tomato,  Carton,,,,,, . 

%  Oil,  Carton _ 3.80 

%  Mustard,  Keyless,,,..,,,,,,,  2.70 

Calif.  Oval  No.  1,  24's _ _ 

Calif.  Oval  No.  1.  48's . 


TUNA  FISH,  Per  Case 

Fey.,  Yel.,  Is,  24's _ 

Fcy„  Yel.,  Is,  48's _ _ 

^  !!Z!!!"!!!!Z!”!!!!!!!!!!Z 

Light  MeaL  Is,,....,,,,,., 


2.86  2.60 
1.70  1.76 

2.00  _ 


2.66  2.76 

1.70  1.70 

1.16  1.20 
1.90  2.00 


1.60  1.70 

8.26  3.80 


.  6.70 

11.00  11.46 
6.00  6.80 
4.00  4.16 

10.00  10.66 
6.60  6.86 
8.76  8.96 
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WHERE  TO  BUY 

- the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 


ADHESIVES. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

AGITATORS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BELT  LACING 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Held,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  OU,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CANNED  FOODS. 

■  California  Packing  Corp.,  San  Francisco,  Calif. 
Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  All  KUds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Consult  the  advertisements  for  details. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 
CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

CONVEYOR  BELT  FASTENERS 

Flexible  Steel  Lacing  Co.,  Chicago,  Ill. 

COOKERS,  Condnuotu,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag|ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Cop^r  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenlcamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FaLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  TRIMMERS 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  CedMburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  lion  Piocess. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corjsoration,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
FERTILIZER. 

American  Cyanamid  Co.,  New  York  City. 

FIBRE  CONTAINERS  for  Food  (not  hermotically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAUUC  CONVEYING  EQUIPMENT. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 
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WHERE  TO  BUY  —  Continued 


INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  HamUton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  C^darburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  S  Co.,  Chicago.,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  lor  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

LACING.  BELT 

Flexible  Steel  Lacing  Co.,  Chicago,  III. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Hamilton  Copper  S  Brass  Works,  Hamilton,  Ohio. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Coip.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PASTE,  CANNERS'. 

Commercial  Paste  Co.,  Columbus,  Ohio. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Smclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINER  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

H.  C.  Chapman,  Detroit,  Mich. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  S  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn  Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Huntley  Manufacturing  Co.,  Brocton,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machinot. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

STENCILS,  Marldnq  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  (^.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI. 

Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  lU. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Canning  Machinery  Corp.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Robson  Seed  Farms,  Hall,  N.  Y. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Copper  &  Brass  Works,  Hamilton,  Ohio. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott-Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


January  31, 1938 


THE  CANNING  TRADE 


AVARS  TOMATO  JUICE  FILLER 

Used  by  leading  Manu¬ 
facturers  For  Filling 
Tomato  Juice,  also 

For  filling  Tomato  Pulp  and  Puree, 
Clear  Soups  etc. 

For  Syruping  Fruits,  String  Beans, 
Beets,  etc. 

Has  no  air  vent  stems  to  damage 
fruit. 

Designed  for  high  speed. 

Belt  drive  or  direct  connected. 

Fills  absolutely  accurate. 

No  Can  No  Fill. 

Rapid  Valve 

Built  in  three  sizes.  Eight  Valve, 
Twelve  Valve  and  Sixteen  Valve. 

Prices  on  request, 

AVARS  MACHINE  CO.,  Salem,  New  Jersey 


PLANTS 


PHELPS  GAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MiLUON  CANS  PER  YEAR 

Jv  MAIN  OFFICE 

BALTIMORE  MD. 


CLARKS  BURG,  WVA. 


w 


if  He  has  moved  about  the  trade  for  many 
years  •  he  is  a  part  of  your  industry  as  well  as  ours,  if  The  "NATIONAL” 
salesman  will  give  you  a  report  on  crop  prospects,  acreage  and  general 
farm  and  market  conditions.  He  will  prove  a  sound  advisor  on  plant 
operations,  cannery  equipment  and  all-round  efficiency. 


The  "NATIONAL"  Salesman! 

4fOu  ALL  of  "NATIONAL"  Se^uMce, 


NATIONAL  CAN  CORPORATION 


SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

SsIm  Oiiicei  and  Plant*  a  NEW  YORK  CITY  •  BALTIMORE  •  MASPETH.  N.  Y.  *  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


